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CANNERS READY REMINDER OF 


MACHINERY AND SUPPLIES USED IN CANNERIES AND A 
LIST OF RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. 8. Hull Mfg. Co., Baltimore. 
Sprague Canning Machinery “Chicago. 
American Compressor & Pump 
“Baltimore. 


Keystone-Dawnie Driller Co., Beaver Falls, 
Pa. 


Books on Canning, Preserving, Etc. 
“a Complete Course in Canning,” $5.00 Post- 
paid. Address The Trade, altimore, Md. 


Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co.. one. 
Jos. Haller Co... Sheridanville, Pa 


Boxes and Box 
Canton Box 


Boxing Machines. 
Fred H. Knapp Co., Westminster, Md. 


Brokers. 


Lee Brokerage Co., Chicago. 

N. Fitzgerald, Suffolk, Va. 

J. M. Paver Co., Chicago. 
Pickrell-Craig Co., Louisville, Ky. 


Cans and Solaer Hemmed Unps. 


American Can Co., New York, Baltimore, 
Chicago, San Francisco. 

Boyle Can Co., Baltimore. 

Continental Can Co., Syracuse, Chicago, Bal- 
timore. 


Johnson-Morse Can Co., Wheeling. W. Va. 
Sanitary Can Co., Fairport, _ & 
Southern Can Co., Baltimore. 


Making Machinery, Dies, Presses & Tools. 
(Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 
B. W. Bliss Co., Brookl n, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
& Co., Baltimore. 
L. & J. Bteward, Rutland, Vt. 
Torris, wold Co., Chicago, Ill. 


Can Markers or Stampers 
A. T. Ferrell & Co., Saginaw, Mich. 


Canners’ Supplics. 
Ayars Machine Co., Salem, N. J. 
Brown-Boggs Co. ‘Hamilton, Ont. 
Gee. EB. Lockwood Co. Philadelphia. 
Sinclair Scott Co. Baitimor 
Sprague Canning chinery Chicage. 
enry R. Stickney, Portland. 


Dan Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 


Can Straighteners. 
Sprague Canning Machinery Co., Chicage. 


Capping Machines, Power a Hand. 


Ayars Machine Co., Salem J. 

Handy Capper Mfg. Co., 

Max Ams Machine Co., Mt. Vernon, N. Y. 
BH. Renneburg & Sons, Baltimore. 

L. & J. A. Steward, Rutland, Vt. 
Sprague Canning Machinery Co., Chicage. 


Capping Steels. 


Geo. E. Lockwood Co., Philadelphia. 
Handy Capper Mfg. Co., Baltimore. 

Max Arms Machine Co., Mt. Vernon, N. Y. 
BH. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 

Slaysman & Co., Baltimore 

Sprague Canning Co., Chicago. 
Stevenson & Co., Baltimore. 

H. R. Stickney, Portland, Maine. 

Geo. W Zastrow, Baltimore. 


Cateup Machines. 
Brown-Boggs Co., Hamilton, Ont. 
Huutley Mfg. Co., Silver Creek. N. Y 
Jos. Haller Co., Sheridanville, ‘Pa. 
Wm. S. Kern, Wilkes- eel Pa. 
Sinclair Scott Co., Baltim 
Sprague Canning Co.. Chicago. 
Jos. Haller Sheridanville, Pa. 


Consulting Experts. 
W. L. Hinchman, Haddonfield, N. J. 


Corn Cookers, Fillers and Mixers. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, oO. 
Sprague Canning Machinery Co., Chicago. 


Corn Huskers, Cutters and Silkers. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co 


Creek, N. Y¥. 
Morral Bros., Morral, 
Peerless Husker Co.. 
Sprasue Canning Mach. Co., Chicago. 


Cranes and Carrying Machines. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery: Co., Chicage. 
Geo. W. Zastrow, Baltimore 


Crates, Iron Process. 
Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
apraqes Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


Disinfectants. 
Bannerman Chemical Co., Syracuse, N. Y. 


Engines, Bollers, Fittings, etc. 
EB. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 


Filling Machines—All Kinds. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Cannin, Machinery Ce., Chicago. 
enry R. Stickney, Portland, Me. 


Fire Pots. 
Ayars ashine Co., Salem, N. J. 
EB. W. Bliss Co., Brooklyn, 
J. S. Hull Mfg. Co., Baltimore. 
M. Kemp Mfg. Co., Baltimore. 
. Renneburg & Sons, Baltimore. 
. R. Stickney, Portland. Me. 
S. Gas Machine Co.. Muskegon, Mich. 
Clayton & Lambert Mfe. Co., Detreit, Mich. 


Flux. 


Grasselli Chemical Co., Cleveland, O. 
Geo. BE. Lockwood Co., Philadelphia. 


Gas Machines. 


Cc. M. Kemp Mfg. Co., Baltimore. 
U. S. Gas Machine Co., Muskegan, Mich. 


Insurance. 


Canners’ Exchange, Chi 
(Lamsing Woreer, Manager.) 


Kerosene Oil Systems. 


J. 8. Hull Mfg. Co., Baltimore. 
Clayton & Lambert, Detroit, Mick. 


Kettles, Process and Jacketed. 


Geo. B. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 
Edw. burg & Sons, Baltimore. 
Geo. . Zastrow, Baltimore. 


Labels. 


Calvert Litho. Co., Detroit, Mich. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, 


Labeling Machines. 
Brown-Boggs Co., Hamilton, Ont. 
Fred H. Knapp Co., Westminster, Md. 
Morral Bros., Morral, oO. 


n G. Maiers’ Sons, Baitimere. 
Seely Bros.. Blaine, Wash. 


Lacquering Machines. 
Seely Bros., Blaine, Wash. 


Oyster Machinery. 


Edw. Renneburg & Son, Baltimore 
Sprague Canning Machinery Co., ‘Chicage. 
Geo. W. Zastrow, Baltimore. 


Paring Machines, Apple, etc. 
Sinclair Scott Co., Baltimore. 


Paste. 
Fred H. Knapp Co., Westminster, Md. 


Patent Atturneys. 
Edw. 8. Duvall, Jr., Washington, D. C. 


Pea Separators or Graders. 


Brown-Boggs Co., Hamilton, Ont 

A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. cng — Creek, N. Y. 
Edw. Rennebur, Son, Baltimore. 
Sinclair Scott 

Grain Cleaner Silver Creek, 


Pea Vine Feeders. 


Brown-Boggs Co., Hamilton, Ont. 
Frank Hamachek, Kewaunee. Wis. 
A. T. Ferrell & Co., Saginaw, Mich. 
I. N. White, Mt. Morris, 


Pineapple Machinery. 


BE. J. Lewis, Middleport, N. Y. 

The John R. Mitchell Co., Baltimore. 
Sinclair Co., Baltimore. 
Stevenson & Co., Baltimore. 

Geo. Zastrow, Baltimore. 


Pulp Machines. 


Brown-Boggs Co., Hamilton, Ont. 
Wm. 8S. Kern, Wilkes- Barre, Pa. 
Sinclair Scott’ Co., Baltimore. 


Pumps. 
stone-Downer Driller Co,, Beaver Falls, 
a. 


Salt 
Colonial Salt Co., Akron, Ohio. 


Sanitary Cans. 
“ee Can Co., New York, Baltimere, 


Continental Can Co., Chicago, Syracuse, Bal- 


Sanitary Can Co., Freeport, N. 
(Indianapolis, 
L. & J. A. Steward, Rutland, Vt. 


Sanitary Can Making 
B. W. Bliss Co., N. 
Max Ams Machine Co t. vernon, N. Y. 
& J. Steward, Rutland, Vt. 
Torris, Wold & Co., Chi cago. 


Seeds. 


D. Landreth Seed Co. Pa. 
Seed Co.. Chicago, Til. 

Rice Seed Co.. Cambridge, N. Y. 
& Son, Baltimore. 


Sieves and Screens. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicage. 
Wm. S. Kern, Wilkes Barre, Pa. 


Scalders, Tomato, etc. 
Ayars Machine Co., Salem N. J. 
Huntley Mfg. Co., ‘altver Creek, N. Y. 
Morral Morral, 
Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicage. 
The Right System, Aberdeen, Md. 


Solder Cap Hemming Machines. 
B. W. Bliss Co., Brooklyn, N. Y. 
Torris, Wold & Co., Chicago. 


String Bean Machinery. 
Huntley Mfg. Co., Silver Creek, N. Y. 
B. J. Lewis, Middleport, N. Y. 
at Grain Cleaner Co., Silver: Creek, 


A. T. Ferrall & Co., Saginaw, Mich. 


Washers (Fruit and Vegetable). 
Jos. Haller Co., Sheridanville, Va. 


Wipers, Can. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicage. 


THE Canning TRADE 


800 ‘Lbs. Tomato Seed 


To One Great Cannery 


Bolgiano’s 


Tomato 


$1.50 
Pound 
Put Up 
To Suit ¥ 
Your 
Needs 


“Creater Baltimore” The Best Canner Ever Grown 


The Giants Among The Packers All Over The 
U. S. And Ganada Are Growing It. 


The T. A. Snider Preserve Co. 


Cincinnati, Ohio. 


After growing ‘‘Greater Baltimore” Tomatoes for a number of years, have purchased from us 800 Ibs. 
of this Pedigreed Seed for their 1913 crops. 


J. BOLGIANO & SON 


Growers Of Pedigreed Tomato Seed. 
YEARS cos, (Over ) BALTIMORE, MD., U. Ss. A. 


See our advertisement on the other side. 
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THE Canning TRADE 


Bolgiano’ Natural 


=" Northen Grown—Free From Blight 
Most Carefully Selected, Most Carefully Grown, Most Carefully Saved 


@ For Seed 


WE DO NOT PERMIT Establishment Mor otter Yor Sale A Grain 


If you buy 1 pound or 1000 pounds we can supply you ; it is impossible to get better To- 


mato Seed than Bolgiano’s at any price. 


Thousands of Critical Growers have 


found through years of experience, that they can always depend = 
upon Bolgiano’s Trustworthy Tomato Seed. 
Wholesale Tomato Seed Prices To Canners 
Terms:- 2% 10 days 60 days net. 


Per Lb. Per Lb. 
Livingston's New Stone Tomato (Pure).... 90c  Brinton’s Best Tomato................. 90c 
“Greater Baltimore” Tomato Bolgiano's.. . ..1.50 Worlds Fair Tomato.................. 90c 
“My Maryland” Tomato............... 1.50  Bolgiano’s “New Century” Tomato....... 1.50 
“The Great B. B.” Bolgiano’s Best ..... 1.00 Bolgiano’s “New Queen” Tomato ....... 1.00 
I. X. L. Bolgiano’s Extremely Early ..... 2.50 “King of the Earlies” Tomato.......... 1.50 
Bonny Best Tomato (Pure Stock)......... 200 “Spark's Earlene” 1.50 
Livingston’s Paragon Tomato............ 90c  “Chalk’s Jewel” Tomato ............... 1.35 
Maul’s Success lomato......... 1.50 
Livingston’ s Favorite Tomato ............ 90c New Jersey Red Tomato .............. 90c 
Burpee’s Matchless Tomato........... . 90c Kelley Red Or Wade Tomato.......... 1.50 
Livingston's Perfection Tomato........... 90c 
SEED BEANS - 1912 CROP 
First Class Selected Stocks - Finest Hand Picked Samples 
Wax Pod Bush Beans Green Pod Bush Beans Bush Lima Beans Beet Seed 
Fer bu. Per Bu. | Barpee’s Bush | Detroit Dark 
Carries Huet  Dreers Bush Lima. 5.30 | age 
Warawell" Wax...4.00 Extra Early Refugee....... Cabb Seed 
| nt Stringlecs Valentine 3. 33 Sug: ar Corn 
Rea Kidney 4:30 Dwarf orticultural....... 4.00 Stowell’s 1.75 All Heed 
Spinach Parsley | Okra Seed Bil 
| Champion MossCurled......45¢  Perking Mammoth .......... 
Victoria Bark Green. 1:00 | ase White Velvet 000000186 


600 Bu. Alaska Seed Peas $4.50 Bu. 


J. BOLGIANO & SON 


Growers Of Pedigreed Tomato Seed. 


ALMOST 100 YEARS 
SELLING TRUSTWORTHY SEEDS. 


(Over ) 


BALTIMORE, MD., U. S. A. 


See our advertisement on the other side. 
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THE Canning TRADE 


Ayars Machine Company, 


We have just issued a New Catalog No. 14 


ILLUSTRATING OUR FULL LINE OF 


Canning Factory Machinery 


Washers Sue Corn Shakers 
Scalders Liquid Fillers 
Tomato Fillers Exhausters 


Capping Machines § Mending and Testing Tables 
Pea and Bean Fillers Cranes 

Corn Cooker-Fillers Process Kettles 

Corn Cutters Process Clocks 


and many other machines 


DID YOU GET ONE? 
IF NOT, WRITE NOW 


Ayars Machine Company, new Jersey. 


BROWN, BOGGS CO., Lrp., Hami.Ton, OnT., Sole Agents for Canada. 
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THE Canning TRADE 


Any Canner or Can Maker located on the Pacific 
Coast, no matter where, regardless of size, is in 
my territory. If | have never supplied your wants, 
then give me a trial. Those Canners now on my 
books know that | represent the biggest, best and 


safest manufacturers Catering to the Canning Industry. 


FRA I 
JUDGE, 848, TRAN 
REPRESENTING 


Sprague Canning Machinery Co. Tacks Manufacturing Co., (Pastes) 
Torris Wold & Co., (Can Making Machinery) J. F. Haller Co., (Washers and Fillers) 


IT $ ~ Modern Productive 
Sanitary Economical 
™ FRN’S LIGHTNING 
FINISHER 
Finishes the Goods 
at a Minimum of Waste. 


Finish your Catsup, Apple and 
Plum Butters, Tomato, Squash and 
Pumpkin Pulp with this machine. 


GET IN LINE WITH UP- 
TO-DATE PULP MAKERS 


W KER Wilkes-Barre, 
Patented in U.S. and Foreign Countries mM. Penna. 
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THE Canning TRADE 5 


STICKNEY Oyster Steam Box 


SYRUPING MACHINE 
$125.00 


Instantly adjustable while run- 
ning. Will handle one, two or 
three pound cans, and do per- 
fect work. 


CONDENSED MILK 
FILLER 


Standard machine of its class, 
in use by all the _ largest 
concerns. 


SPECIAL FILLING MA- 
CHINES for any purpose or 


capacity. EVAPORATED With Improved Sliding -Doors, doing away 


CREAM, BAKED BEANS, with the hinged tracks, giving in- 
FATS, OILS, MUSTARDS, increased service. 
° : etc., in round or square cans 
= : or glass jars. 


U. S. A. 
Machine and Boiler Works 
Special Agent SPRAGUE CANNING MACHINERY COMPANY, “ 


NEW ENGLAND STATES. . Baltimore, Maryland. 


MORRAL BROTHERS Morral, Ohio 


Manufacturers of and Dealers in 


COMPLETE LINE OF CORN CANNING MACHINERY 


Read what two of the leading canners of the United States have to say about 
the Morral Corn Cutter. The companies have replaced all other cutters with 
THE MORRAL CORN CUTTER Either single er double cut Morral Cutters and each company has 26 Morral Cutters in use. 


TESTIMONIALS 


Eureka, Ill., Feb. 22nd, 1912. 
Morral Bros., Morral, Ohio. 
GENTLEMEN :— ; 

We have used several of your Morral Double Cut Corn Cutters during 
the past two seasons and our experience with them has been so satisfactory 
that we are enclosing our order herewith for eighteen more in order to re- 
place all the cutters of other makes which. we now have, and thus make our 
entire equipment at both plants of Morral Cutters. 

The principal advantage we find for your cutters is in the feed. It 
takes ears of various shapes and sizes without strain on the machine, and 
what is more important without clogging the machine and thus saves both . 
time and corn., both of which are especially valuable in a canning plant. 
We also find that the cost of repairs for your machine is only one-third to 
one-fourth the amount averaged by other machines we have used. 


PATENTED Yours very truly, 
DICKINSON & CO. 
By Richard Dickinson. 


Messrs. Morral Bros., Morral, Ohio. Circleville, Ohio, October 3, 1912 
GENTLEMEN :— 

It gives us great pleasure to reply to yours of the 2nd We now have our plants equipped with twenty-six of your double 
cut Cutters and would not think of again using a single cutter. 

Corn cut with your double cut has pleased the jobbers and consumers to such an extent that they will not have the single 
cut. All our tests figure that we save the price of your double cutter each year over Cutters we previously used in the way of capacity, 
maintenance and durability. If any packer doubts this assertion send him here — packing season. 

Yours respectfully, . E. SEARS & CO., By H. M. CRITES. 


WRITE AT ONCE TO MORRAL BROS. FOR PRICES AND FURTHER PARTICULARS. 
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THE Canning TRADE 


“MONITOR” 


Gravity Pea Separator 


1913 Model Patented 


The simplest way 
to separate hard and soft peas 


In a simple, safe and most accurate manner this new, 
perfected type of gravity pea separator makes absolutely true 
separations of‘hard and soft peas. Compared to any other brin- 
ing system everything isin the favor of this improved outfit. 
Requiring but a small percentage of the floor space, using but 


Tender Peas 


Bi S ° one-tenth as much brine and being under much closer regulation 
1g avi ng than other brining systems, tis outfit represents the best invest- O | | Y 
nly in Your 
| Fi S ment a pea packer can make if he is desirous of maintaining uni- 
n oor pace form tenderness of grade. The quantity of brine used is small, GC d re d 
and can be quickly fluctuated in density to suit varying require- oo rages 


ments. Here you have an outfit built to last—something that 
will give you years and vears of perfect service, cutting your 
cost of removing hard from soft peas to the lowest known figures 
for this work. 


HUNTLEY MFG. CO., Silver Creek, N. Y. 
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BALTIMORE, MONDAY, MARCH 17, 1913. 


PACKERS’ 
CANS 


AND 


SOLDER-HEMMED CAPS 


‘ In the manufacture of our 
Packers’ Cans and Solder 
Hemmed Caps particular 
attention has been given to 
Workmanship and Quality. 
Let us prove this to you 
the coming season. 


SOUTHERN CAN CO. 


BALTIMORE, MD. 


WEEKLY REVIEW. 


Of the Canned Foods Situation. Market Reports. 
Conditions and Changes. Outlook. 


There is not the life in the canned food market which 
conditions would seem to warrant. There is some inquiry, 
quite a few orders changing hands, and in rare instances 
for fair-sized lots, but all is done in a dull and listless way, 
apparently only as necessity require. What is the cause. 
It is a little difficult to definitely assign any particular 
cause, or even a series of causes. Possibly the most influ- 
ential cause has been the unseasonable winter in all sections 
of the country. It may sound strange to blame it on the 
weather, and yet we regard this as the principal cause of 
all the trouble. In almost every section of the country 
the winter has been an open, warm one, resulting not only in 
epidemics of sickness of various kinds, with the nattiral loss 
in consumption therefrom, but such mucky, unpleasant ° 
weather as characterized the greater part of the winter is 
never conducive to good appeties, and as a consequence con- 
sumption, not only of canned foods, but of all kinds of 
foods, has been at a minimum. The result is that the re- 
tailers find their shelves better stocked with canned foods 
now than is usual at this time of the year, and are not, as 
a consequence, buying. : 

The result of this is that the jobbers, finding demand 
slow, have resolved to allow their stocks to work down 
to a low ebb, and are not interested in replenishing them, 
and will not be until demand improves. In connection 
with this it must be remembered that futures were delivered 
last fall in immense quantities, larger than usual by far; 
so that with an increased supply and a decreased demand, 
it is little wonder that they are slow to come into the mar- 
ket now. The one redeeming feature in prospect is the 
effect Canned Foods Week will have on this situation, as 
it is hoped that by means of this widespread movement the 
stocks on retailers’ shelves will be cleaned out and more 
called for. 
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8 THE Canning TRADE 


Tomatoes.—The Middle West, particularly, reports an 
apparent weakening on the part of holders of tomatoes, re- 
sulting in an effort to force buying. As yet, there appears 
to be no break in the market prices, but it is said this break 
must come if this condition continues. We can see no 
good reason for holders of tomatoes in that section be- 
coming uneasy, as their stocks cannot be large, and will 
most certainly find a market long before new packing sea- 
son. In fact, the price now asked for Indiana tomatoes— 
85c.—is not so far above cost and carrying charges to date 
as to warrant anyone in wishing to clean out, unless he has 
completely lost faith in the market. Many packers, how- 
ever, seem to have a habit of giving up the fight just as 
it is about won, and after the jobbers have absorbed their 
holdings to have to sit still and see the market go to the 


figures they counted upon and had not patience enough 
to wait for. 


Here in the East full standard tomatoes are scarce, and 
there is no weakness apparent among holders. Rumors are 
constantly going the rounds that some holders have let go 
at Soc. and 82%c., but investigation in most cases shows 
that the goods were not full standards, and that as a fact 
the holders got the top of- the market, quality considered. 
(perators here consider the market as firm, with promise 
of advances on full standard tomatoes; but there are some 
holdings of off-quality goods which are seeking a market 
quietly because they cannot stand too rigid investigation, 
and it is these goods, if any, that is giving the appearance 
of weakness. The market is 85c. here, with 80 to 82M%c. 
quoted for good seconds. 

With regard to futures the market is not any better 
settled than at the time of our last report. Some few grow- 
ers have weakened and accepted contracts at last year’s 
prices, but a great many of them are still holding out for 
the $1 advance over last season, saying they will grow and 
sell their crop upon the open market, rather than contract 
at a lower price. ‘The season is about here when the 
ground- must be prepared, and when the growers want to 
- know “what they are going to do,’ and the canners gen- 
erally look for a gradual coming around to their side and 
way of thinking, and that contracts will soon be signed 
by the majority of growers. However, there is a more 
determined stand on their part this season than usual, 
as there seems to be a sort of association among them and 
they are backing each other up well. 

Corn.—Reports are coming to us from many sections 
that the acreage to be planted to corn this season will be 
considerably short of last year. This is as it should be, 
for there is undoubtedly a very large amount of corn that 
will be held over from this year into next, and to add an- 
other large pack to this would be practical business sui- 
The market is now in a condition that spells loss 
to every holder, and the only way that this will be cor- 
rected is for a light pack of corn during the season of 
1913. 

Of course, the wet blanket is in the shape of an over- 
load of poor corn, as the better grades in special sections 
are now meeting with quite good demand. In this respect 
it would be well for every corn packer to have painted in 


cide. 


large letters signs reading, “Pack good quality corn or 


none at all,” and hang these about the office, lest they 


forget this during the rush of the season. It would be de- 
cidedly better to run all poor quality corn into the silo 
rather than can it during this coming season. It will take 
a radical move to correct the damage and the time to do it 


will be this coming season, and the way-pack nothing 
but highest grade corn. 


There is no particular life to the corn market just 
now, although there has been some demand for cheap 
corn, but buyers have been anxious for the best quality 
prices. In other words, they realize that they can buy 
quite good quality corn at very low prices, and they are 


being careful of their purchases, even at the below cost 
prices. 


Peas.—The New York market reports a weakness 
this week in peas, and that quite a few lots of second qual- 
ity peas have changed hands at very low prices. The 


cleaning up process in Wisconsin has also brought about 
some low prices. 


Futures have been dealt in extensively, and many of 
the Wisconsin and New York State packers have with- 
drawn from the market, having accepted as much busi- 
ness as they care to up to the present time. Pea planting 
will soon be in order, and, in fact, we have learned of 
some peas already in the ground. It is generally sup- 
posed the winter is about over, and that attention can 
now be given to pea planting. Possibly more ground has 
been plowed and preparations started for this time of the 
year in all sections than ever before in the history of the 
business, owing to the open winter. 

Fruits and Special Packings.—But little demand has 
been experienced this week in any of these lines, although 
pineapples, owing to their scarcity, have attracted the at- 
tention of buyers who wish to secure a share of the goods 
before the market is exhausted. For this reason this ar- 
ticle has been the most active of the list this week. Apples 


and peaches have come in for a small share of attention, 
but for small orders. 


The Market.—Few changes are to be noted in our 
price list, which are to be found on their regular 
pages, and such as they are of a minor nature. The con- 
ditions of the various markets will be found reported 
under their proper headings, and, as with Baltimore, it 
will be seen that in no section has much activity been ex- 
perienced in canned foods. 


ELECTRIC SOLDERER. 


Two Oklahoma men have invented an electrical appara- 
tus for melting and soldering metals, the principal being, of 
course, that by completing a circuit the necessary heat is 
contributed. A base has four insulating uprights on it and a 
plate with a central opening in it is mounted on the uprights. 
A carbon stick is mounted on the base and moves up and 
down, toward and away from the opening in the plate. A 
conducting supporting member for the article to be melted or 
soldered is set on the plate above the central opening to be 
met by the carbon stick. A pair of conductors are also con- 
nected with the base and one of these conductors is the part 
of the apparatus that establishes the circuit and does the most 
important work, having the soldering iron in it. 


‘ 


The New York Market 


Effects of Canned Food Week not being felt by jobbers as yet—Poor has been an injurious 
factor in this market—Tomatoes firm but jobbers not buying spots or futures—Peas 


March 14th, 1913. 

The Market.—The influence of “Canned Foods” 
Week” is not yet being felt by packers and brokers, nor 
do the jobbers in this section seem to find any appreciable 
increase in the size or number of orders from the retail 
trade. As one broker put it, the effect of this continent- 
wide movement, in which every exponent of canned foods 
from the packer to the ultimate distributor is interested 
in making it a success, can hardly be felt by the producer 
and those who are most intimately concerned in the dis- 
tribution of his goods, and especially the broker and job- 
ber, until the stocks on retailers’ shelves have been moved 
into consumption. A large percentage of these supplies 
are kept from moving into consuming channels for sev- 
eral reasons. Chief among these is the reluctance of the 
average retail dealer to equalize cost by cutting prices on 
the relatively high-priced goods to be bought last season. 
Another reason is held to be the competition of the so- 
called fresh vegetables from remote points at compara- 
tively low prices, and finally the poor quality of a good 
deal of last season’s product, especially in corn and toma- 
toes, which, put before consumers at a low price, has cre- 
ated some demand, but more of a distrust for canned 
goods. It would have been better for corn packers, at 
least according to some authorities, had they not at- 
tempted to market the bulk of last season’s production, as 
the forcing of so much inferior stock on consumers, even 
at very low prices that have been made at retail, has cre- 
ated a distrust of this product and reflected more or less 
on other canned foods, which prejudice has been aug- 
mented by the poor quality of much of the tomatoes of- 
fered as standard, and which in many instances are little, 
if any, better than seconds. . 

Tomatoes.—Spots are steady. Few packers are now 
willing to shade 82M%c. to 85c. factory on 3s, and as a rule 
the inside figure is now demanded for stock in packers’ 


label. No. 2s offer freely at 60c. to 65c., and it is easier ' 


to buy No. 10s at $2.85 to $2.95, f. o. b. factory. Futures 
are slow. Packers are not disposed to sell under 82%c. 
fdr No. 3s factory on contracts. Actual cost to pack this 
year, it is figured, will be above 80%c, at factory. There is 
reported a good deal of difficulty in securing contracts 
for acreage from growers. So far as buyers are con- 
cerned, the interest in futures is confined chiefly to the 
purchase of finer stock than standards. 

Corn.—Best old pack Maine corn is held firmly, and 
there is no pressure to sell here or at holding points. 
Future Maine corn is said to be closely held up on con- 
tracts. A few packers are still in the field with offerings 
based on 87%c. to 92%c. f. o. b. Portland, Me. Cheap 
corn is getting all the attention at the moment. There 


show weakness—Noted in the market. 


Reported by Telegraph 


is a fair call for Maine style based on 45c. f. 0. b. factory. 
Little buying is in order above that figure. Good low 
grade corn can be picked up here at 50c. a dozen. 

Peas.—The market is very irregular and the trend 
seems weak on the several grades. There is a fair busi- 
ness noted in finer grades. 

String Beans.—String beans are steady and the trend 
is firmer on fine stock. Most offerings are limited in 
quantity on finer sorts in Refugees. Southern stock is 
dull. 

Asparagus.—It is expected that 1913 pack prices on 
California asparagus by the association will be named in 
the next few days. Advices from the Coast are to the ef- 
fect that packers will open lower than last season on 
medium and small sizes, but that mammoth and large 
will be fully as high as the basis fixed last season. A 
shade more business has been done on old pack on spot, 
but jobbers are said to be carrying over a great deal of 
stocks for which they are having a slow sale. There 
seems to be an unusually slow outlet for small asparagus 
at the moment. In most cases the buying has been for 
larger size. 

Spinach.—It is a little more active on the general of- 
ferings and holders are firm as quoted. 

Beets.—Finer grades seem to be wanted. 

Pumpkin.—Pumpkin is dull. 

California Fruits.—Reports from the Coast noted a 
stronger feeling there on all descriptions in peaches and 
apricots, and the tendency is toward a higher level here. 
3uying by New York jobbers is on a fair scale only, but 
the expectation is that a good deal more movement will 
be noted before the end of the month. 


Apples.—State No. 8 are held with more confidence 
on the general offering here. Fancy grades are held more 
firmly, based on $2.25 to $2.40 per dozen. Southern pack 
is less active and the tone is easy. 

Pears.—A fair business has been done in California 
pears, and in some cases up to $1.80 per dozen has been 
paid on No. 2%s extra standards. 


Peaches.—Peaches seem to be wanted, and a fairly 
firm tone is reported on the finer grades in a small way. 
Southern pie peaches get.a good deal more attention 
from local jobbers, and so far as can be learned, $2.75 per 
dozen here is considered outside. 

Pineapple.—Southern stock is held at full inside 
figures. Hawaiian stock offer freely now. Reports are to 
the effect that practically all sliced goods are out of the 
market. 

Salmon.—A fair jobbing demand is reported in 
salmon, and a good deal of stock has been moved in the 
last few days. There seems to be a fair outlet for all the 
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cheaper grades, and prices are a shade under the cost laid 
basis for shipment from the coast. 
nature of the salmon business has checked a disposition 
on the part of jobbers to book new business on futures 
on subject to approval of price contracts. It is still pos- 
sible to buy Red Alaska now at $1.42% to $1.45 per doz. 
Pink salmon has moved out a little more freely at 70c. 
db. 

Sardines.—There is a fair jobbing trade in domestics 
and holders are firm in their ideas of the late advance. 
So far as can be learned, little stock is imported. French 
is on order. 

Shrimp.—Shrimp is getting more attention. 

Oysters.—Oysiers are in fair demand and held a 
little more firmly on spot. 

A wire from a packer in Baltimore declined a bid of 
82%c. on 1,600 cases of No. 3 tomatoes. 

A report was current, which lacks confirmation, that 
one small packer of sardines is quoting $2.10 on quarter- 
oils in keyless cans. 

A sale of 5,000 cases of low-grade Western corn was 
reported at 47/4c. f. 0. b. factory. 

J. H. Garrahan, of the Garrahan Canning Company, 
Luzerne, Penn., has been in New York the past week, 
making his headquarters with U. H. Dudley & Co., his New 
York agents. 

Opening prices have been made for new Belgian peas, 
which are substantially the same as the opening prices of 
last season. To comply with the pure food law all peas 
must hereafter be imported uncolored. A leading import- 
er says he is pleased to see colored peas forced out of the 
market. He says there is no reason why peas should be 
colored with sulphate of copper, which only slightly im- 
proves the appearance, while it seriously injures the taste. 
-Undoubtedly imported peas will be used more freely when 
once the consuming public becomes accustomed to the un- 
colored vegetable. 

A wire from the Coast quoted pink salmon at 65c. 
f. o. b. San Francisco reports the market practically 
cleaned up in first hands. 

One sale of 5,000 cases of low-grade Westérn peas 
was made at 75a80oc. f. 0. b. for jobbing account. 

No. 2 Alaska seconds peas were offered by one in- 
terest at 75c. f. o. b. factory for prompt shipmert. 

One sale of No. 2% sliced Hawaiian pineapple was 
made at $2.05 laid down. 

Standard Southern and Western Corn 
freely by one broker at 5o0c. laid down. 

The net cost of packing No. 3 tomatoes is placed at 


80%c. for this season. Packers’ ideas are considerably 
above that figure. 


Frank L. Peters, of Charleston, S. C., was a visitor 
in the West Side grocery circles during the week. He re- 


was offered 


ported increased interest in pink salmon in his locality. 
Spring packed shrimp is offered from factory points 
at 95c.a$1.00 for No. Is and $1.g0a$2 on No. 2™%s. 
A New York jobber succeeded in purchasing several 
thousand cases of old-pack standard and sifted Western 
pack peas at the equivalent of &5c. f. o. b. factory. 


The unprofitable . 


THE Canning TRADE 


A hearing was given during the week on the bill in 
the Maine legislature to change the open season from April 
15 to September 1. 

A report was circulated in the grocery trade that in- 
terests in Delaware, Maryland and Virginia are endeavor- 
ing to induce canners to advance prices on tomatoes car- 
ried over from 2Y%asc. 

Coast reports say that a number of outside asparagus 
packers are in market, with opening prices based on those 
of last year. The Association has not yet named prices. 

J. M. McNiece & Co. have been appointed New York 
agents of Fred Magee, Ltd., packers of lobster, with can- 
neries in New Brunswick, Nova Scotia and Prince Ed- 
ward’s Island. 

Future Michigan pack green cut refugee beans are 
quoted more freely at 77'c. f. 0. b. factory on No. 2s. 

Southern canners are offering future peas at 87'agoc. 
for standards and at 97%4c.a$1.00 on sifted grades f. 0. b. 
factory. New York jobbers are not buying just now. 

Indiana tomato packers are offering 1912 pack at 85c. 
for 3s, 67%4c. for 2s and $2.75 for 10s f. 0. b. factory. Ex- 
tra standards are quoted at 95c. f. 0. b. factory. 

Telegrams from Seattle, Wash., are to the effect that 
few lots of pink salmon are now available below 7oc. f. o. b. 
Spot goods are still offered at 75c. laid down. 

S. A. Williams, of Toronto, Canada, was a visitor in 
the canned foods market. He said that Canadian jobbers 
are not liberally stocked with salmon, and that spring de- 
mand is stronger than usual this season. 

If reports from various producing sections count for 
anything, the 1913 acreage of corn will be the smallest for 
a number of years. This is due to the fact that the old 
stock is sufficient, and 50c. is considered too low for profit. 
It is below the cost of production. 

Opening prices en 1913 pack pineapple f. o. b. Balti- 
more are quoted as follows: Sliced—No. 2 extra fancy, 
$1.70; No. 1 extra fancy, goc.; No. 2 extra, $1.50; No. 1 
extra, 85c.; No. 2 extra standard, $1.35; No. 2 standard, 
$1.25; No. 1 fancy chunks, 85c. 

“HUDSON.” 


THREE CARS OF DYNAMITE. 


More than 300 men, women and girls, employes of the 
Continental Can Company, at Highlandtown, were given quite 
a scare Saturday morning, when in some manner the news of 
the fact that three cars of dynamite were standing on a rail- 
road siding near the plant became known. It was not until 
the cars were coupled to a train and taken away that their 
fears were set at rest. 

Shortly before 7 o’clock Saturday morning severa) of the 
workmen came into the place. On their way out they had 
been informed by one of the railroad brakemen that there were 
three cars of the explosive on the siding and told to keep 
away from them. No sooner had they reached the shop than 
they began spreading the news around among the other em- 
ployes. Several of the workmen went to the head officials 
and asked that work for the day be suspended. 

The officials got in touch with the Baltimore and Ohio 
Railroad, and soon the cars were on their way to their desti- 
nation. After the cars had been removed, the employes went 
back to their places and work for the day was resumed. 
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The Cans Stand Still 
BLISS Sanitary Can Double Seamers new | | 


BLISS No. 31-K Automatic Double Seamer, 
seams 35 to 50 ends a minute. the can standing still 
during double seaming. It is especially adapted for 
Nos. 1, 2 and 3 cans, and halves, flats and talls. 
Two seaming rolls are used for each operation doing 
the work twice as fast as if done with one roll. 
The continuous chain feed delivers the can to the 
device for rounding and holding during double 
seaming,—‘‘no spills.’’ The covers are fed auto- 
matically. 


BLISS No. 42 K Semi-Automatic Double Seamer 
seams about 20 ends per minute, the can standing 
still during double seaming. It will handle cans 2% 
to 6% inches in diameter by 2 to 10 inches in height. 


Catalogue 14-T on request 


Patented Patented 
” . e “BLISS” No, 42-K 
“Builders of the Complete Line” 


E. W. BLISS CO., 25 ADAMS STREET, BROOKLYN, N. Y. 
Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


Sc 


SEEDS 


WE CALL ESPECIAL ATTENTION TO OUR 


FOR PRESENT OR FUTURE DELIVERY— 


New Stone Chalk’s Early Jewel 


Success | Freedom 
Red Rock 


and all other Standard Varieties. 


WE ARE UNQUESTIONED HEADQUARTERS FOR . 


EVERYTHING IN SEEDS 
IF IT’S OF PROVEN MERIT, WE HAVE IT. 


JEROME B. RICE SEED CO. 
Cambridge Valley Seed Gardens CAMBRIDGE, N.Y. 
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The Chicago Market 


Decided importance in the general market—Jobbers all very busy filling demands for 


Canned Food Week—National Committee rushed early and late getting out litera- 


ture and advertising—Canned Food Week the one topic of conversation. 


Reported by Telegraph 


Chicago, March 14, 1913. 

The Weather.—The temperature has veered from 
freezing to thawing during the week, and the weather has 
been safe for shipping canned foods. 

Improved Trade.—Brokers are beginning to report 
more activity and a hetter feeling among the buyers. The 
coming of good shipping weather has caused depletion in 
stocks and has caused the buyers to begin to look around 
for supplies. Probably a more hopeful reason is that 
Chicago jobbers are quite busy just now filling orders for 
Canned Foods Week supplies. 

They have taken hold of the propaganda heartily and 
are already reaping the returns. I talked to a clerk who 
is in the employ of Reid Murdoch & Co., today, who had 
been sent for a further supply of literature. I had learned 
that that firm had arranged a great exhibit in their saiesroom 
and had thoroughly enthused their salesmen, and I wanted 
to know whether their efforts were bringing practical re- 
sults. 

I said, “I understand that you people are making a 
big spread and a huge display. 
bring much business?” 

He looked at me and smiled broadly and said: “Say, 
you ought to take a look at our shipping room floor and 
platform. They look like a canned foods warehouse. We 
have never had the floors so crowded with canned foods 
all marked up for shipment, except when we are turning 
out our futures in the Fall,’ and then he laughed glee- 
fully. 

This is merely an illustration, for ail the Chicago 
wholesale grocery houses are “playing the game” to the 
limit, and I understand that in New York City, Cleveland, 
Indianapolis, Philadelphia, St. Paul, Duluth, Detroit, Buf- 
falo, Syracuse, San Francisco, Los Angeles, Sacramento, 
St. Louis, Boston, Peoria, Richmond and in many other 
cities an equal degree of activity is apparent. 


The cities of the South and Missouri Valley have been 
a little slow about coming to the front in the movement, 
but Baltimore, New Orleans, Memphis, Atlanta, Nashville, 
Omaha, Kansas City, Sioux City, Louisville, Cincinnati 
and others are now lined up, and have jumped into the 
game earnestly. 

St. Paul, Duluth, Minneapolis, Cleveland, Buffalo, Se- 
attle, Denver, Oklahoma City and many others I could 
mention, have been going the limit for nearly two months, 
and have held everything from a corner discussion to mass 
meetings in promoting the proposition. 

The most earnest and thorough work has been done in 
the following States about in the order mentioned. 

New York, Illinois, Minnesota, Ohio, Indiana, Cali- 
fornia, Iowa, Pennsylvania, New Jersey, Kansas, Okla- 


Do you think it is going to’ 


homa, Massachusetts, Michigan, Virginia, Nebraska, Mis- 
souri, Texas, Wisconsin, etc. 

Some of the States wheré big canning interests are 
located, like Maryland, Wisconsin, Michigan, Indiana, New 
Jersey, lowa and California, have done much work through 
their canners, and, in fact, the canners everywhere have 
worked hard and loyally. 

At a dinner given by the Chicago wholesale grocers 
to the brokers, an annual affair, last week, the affair was 
converted almost into a Canned Foods Week occasion. 

Every man wore a C. F. W. badge and the big posters 
were displayed on the walls and the literature distributed 
with the menus. Mr. Charles E. Wilcox, manager of the 
Canned Foods Department for Sprague, Warner & Co., 
who is chairman of the publicity committee for the whole- 
sale grocers for Canned Foods Week, made on that occa- 


sion a most timely and appropriate address, substantially 
as follows: 


“IT have never been connected with a movement which 
seemed to promise such excellent results and in which the 
disposition to co-operate seemed to be as general. 

I know, of course, personally that the wholesale gro- 
cers have done excellent work and have given to the work 
far more money and effort than would appear from the con- 
tributors list, as many have spent hundreds of dollars pri- 


vately in the work for every dollar they have publicly con- 
tributed. 


The greatest credit for the splendid results which are 
sure to come, and are even now coming, is to be given 
to the canners, for they suggested and planned it, and hun- 
dreds of them are spending their money liberally to pro- 
mote it entirely outside of and beyond the splendid work 
which they have done through their National Association.” 

He also spoke in terms of high compliment of the 
work of the retail grocers, and the very general interest 
they had evinced through their National and State and local 
Associations, and of the good work the brokers had done, 
and stated that as a campaign of education it would be 
found that Canned Foods Week had never been surpassed, 


and that its good results would long be remembered in 
the history of the industry. 


A Permanent Organization Suggested—Many let- 
ters have been received suggesting that the effort be made 
permanently annual and many good reasons given. ‘The 
most potent advanced is that the organization had to be 
perfected, the plans “tried out” and the work tested, and 
that necessarily doubt, delay, discussion and selection of 
methods had to be made. That the needs and possibilities 


of such a great co-operative effort were unknown and 
had to be learned, but that the experience having been crys- 


talized, another campaign could be given all the advantages 
and relieved of all the disadvantages of the first. 
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THE Canning TRADE 


A NEW METHOD 
OF 


PACKING CORN 


There has been devised a new method of canning 
corn, whereby the canned article, when placed on the 
table, tastes the same as corn freshly cut from a 
All the aroma, 
tenderness, taste and delightfulness of green corn are 
retained. The color is not ‘dead’ white, but natural. 

The method is simple, absolute and requires but 
a slight change in present, up-to-date, corn canning 
equipment, and effects a considerable saving in time. 
It accomplishes what the ‘‘Corn Aggitation’’ processes 
attempted, plus the retention of all the flavor and 


steaming ‘roasting’ ear in season- 


tenderness. The process is fully patented. Corn bas 
been packed for several years as a test under this pro- 
cess so that it is not a new, untried experiment, but a 
proven success. No chemicals or preservatives what- 
soever used, the article being absolutely pure, and 
guaranteed to comply with the most stringent pure 
food regulations. 

The right to use this process will be sold to res- 
ponsible corn packers for $1,000 cash, and protection 
given in a limited territory. Only such need apply. 
The right to reject any or all applications is reserved. 


FOR FURTHER PARTICULARS, APPLY TO 


G. H. & W. T. HOWARD, 


Attorneys For the Pattentee 
Continental Trust Bidg. BALTIMORE, MD. 


Make No Mistake 


in the packing of your goods. 
Know what you are doing and be certain the 


a business. 


It is the mistakes that wreck 


goods are turning out as they should. 


Canning 


as in any other business, experience counts, and many thous- 
ands of dollars have been tossed into the rapacious maw of 


experience by canners. 


But YOU don’t have to. 


If you are 


wise you will profit from the experience paid for by others. 


How? 


Get a copy of “A Complete Course in Canning,” a 
. book written by a man with a vast experience; in fact he 
made a living for years pulling canners out of “experience 


holes.” 


304-5 State Bank | 
of Maryland Building 


BALTIMORE, 


Price $5.00 the copy. 


THE TRADE 


MARYLAND 
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14 THE Canning TRADE 


The Widespread Interest.—I have been industriously 
opening letters since 8.30 this morning and checking 
through the requests for literature, and still have 74 letters 
to open and check, so that the force employed to pack and 
ship the orders can work upon them tomorrow. 

In the morning another great stock of letters will con- 
front me. It is impossible to answer this correspondence ; 
all that can be done is to comply with the requests, and 
let that be the answer. Those who expect their letters an- 
swered must recognize that a force of a dozen or more ste- 
nographers would be required. We are trying to get along 
with two good ones, answering the most important letters 
only. 

Mr. A. N. Merrit, secretary of the committee, and Mr. 
Stephen Hart, chairman, have both been busy as bees for 
weeks, almost wholly abandoning their own business in 


order to get out the advertising in 216 daily newspapers 
and 6,000 weekly papers through the Lord & Thomas 
agency and in other necessary and important work. 
Well! This country will know more about Canned 
Foods after April 6th than ever before. 
“WRANGLER.” 


If you are looking for sympathy, you’ll find it in the 
dictionary. 


What makes Old Age so sad is not that our joys, but that 
our hopes cease. 


The best after-dinner speaker is the fellow who says 
“Waiter, bring me the check.” 


A professor of Domestic Science wants to teach wives 
how to spend money. Might as well teach dogs how to bark, 
or fish to swim. 


THE CANNERS FRIEND 


C. & L. No. 7 FIRE POT 
FOR GASOLINE 


The Canner’s demand for 
a satisfactory Fire Pot for 
capping or picking up Jeakers 
left from machine soldering— 
in fact the accomplishment 
of any work Canners do with 
‘a Fire Pot has been success- 
fully met in the rapid intro- 
duction and large sale of our 
No. 7. <A powerful burner 
swiveled having great heat- 
ing capacity produces a 
strong and intensely hot blue 
flame of high potency, quick- 
ly heating a 3’’ capping steel. 
The No. 7 will be exceedingly 
useful about your plant 
during repair time as the heating of coppers and melting of lead 
or solder can be accomplished at the same time and the Fire Pot 
utilized in many ways. The top section is removable and the 
tank with burner can be used as an open fire or torch. Jobbers 
of Canners’ supplies will supply at factory price, or we will ship 
direct if cash accompanies the order. Send for our catalog— 
it’s free. 


CLAYTON & LAMBERT MFG. CO. 
DETROIT, MICH, 


No. 7 Fire Pot. $6.00 Set 


REMOVED 
Edw. Renneburg & Sons Co. 


Formerly 1917-19 Aliceanna St. 


TO g 
OFFICE: 2639 BOSTON STREET 


TELEPHONES: WOLFE 1665—1666. 


) 


Attention to all Orders— 


CANNING MACHINERY 
Edw. Renneburg & Sons Co. 


BALTIMORE, MD. 
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Your Water Supply Prob- 
lems will Interest Us. 


N 
* 
Increased Capacity Enables Prompt 


— 


To every canner and packer an abundant 
supply of pure water is a necessity. The deep 
artesian well is the safest, surest and most 
sanitary source of supply. If desired, we can 
refer you to a reliable well contractor. Our 
expert well engineers will advise you freely. 


WE MAKE 


KEYSTONE-DOWNIE 


DRILLER COMPANY 
BEAVER FALLS, PA. 


a WELL PUMPS 
| 
| 
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THE Canning TRADE 


FOREIGN TRADE IN CANNED FOODS. 


The special Government report on the possibilities in various 
Countries—Customs to be complied with—Requirements 
under food laws—The goods chiefly in demand. 


BELGIUM. 
Continued from Issue of March 3rd. 


In 1911 the cost of currants and gooseberries for can- 
ning was between $4.40 and $7 per 100 pounds; for raspber- 
ries, between $7.70 and $10.50; for strawberries, $4.40 to 
$6.10. In normal years the prices of these berries is about 
one-half of the foregoing figures. The cost of goose liver is 


$1.93 to $2.70 per kilo (2.2 pounds); the truffles used for the 
patties cost $3.86 to $9.65 per kilo. 


The glasses most commonly used for preserving fruit jam 
cost 6 to 18 cents a dozen; the earthen bowls used as con- 
tainers for goose-liver patties cost 5 to 40 cents apiece. 

Fruit is preserved almost exclusively by women, who 
earn 57 to 87 cents a day. Goose liver is preserved by men, 


who are engaged for the season (five months), and receive 
for this time $193 to $579. 


Fruit jam is sold in many varieties of glass containers, 
the most commonly employed being tumbler-like glasses meas- 
uring either 314 inches in height, 1% inches in diameter at 
the bottom, and 2% inches in diameter at the top, or 2% 
inches in height by 1% inches in diameter at bottom and 2 
inches in diameter at the top. These glasses are closed by 
strong paper or by tin covers. Twelve of the large or 24 of 
the small glasses, respectively, are packed in a strong paste- 
board box, and, for shipment, 8 of the boxes are placed in 
ordinary wooden cases, measuring about 2% feet in length 
by 1% feet in height, and 2 feet in width. Paper labels, 
generally printed in gold or white, are pasted on the tops and 
sides of the glasses. Where tin covers are used the labels 
are printed in different colors directly on the tin. Goose- 
liver patties are preserved in round earthen pots of various 
sizes, the smallest being about 2% inches in diameter and 
in height, and the largest about 6 inches in height by 4% 
inches in diameter. From 25 to 75 of these pots, acccording 
to size, are packed in strong wooden cases measuring about 
3 feet in length by 2 feet in height and width, the boards be- 
ing three-fourths of an inch thick. Paper labels in various 
colors are pasted on top of the covers of the pots; a rubber 
ring placed between the rims of the pot and the cover, closes it 
hermetically, and the same is covered by tin foil pasted over it. 

Lyon. 
[From Consul Carl Bailey Hurst. ] 

There are four factories in the Lyon district engaged in 
canning food. Two are important plants, and two are of 
considerably smaller size. While the products of all are found 


in stores in a number of the larger French cities, their out- 
put is chiefly confined to meeting local demands. 


The various comestibles put up are fruit, vegetables, and 
meats originating in this part of the country. The fruits 
used are peaches, apricots, plums and strawberries, in addi- 
tion to glace fruits, which in a measure replace preserved 
canned fruits for deserts. Considerable fruit in glass jars 


is sold, and, although.somewhat expensive, seems to be bet- 
ter liked by the people, as the contents can be seen. 


The canned vegetables most seen on the market are 
string beans, peas, tomatoes, artichokes, sauerkraut, spinach, 
asparagus, carrots, and mixed vegetables called ‘“‘macedoine.”’ 
Preserved mushrooms are in frequent evidence. Canned 
meats put up here are chicken in jelly, chicken in sauce, saus- 
ages with cabbage, tripe, partridge, quail, lark, duck, pigeon, 
goose, goose liver, hare, and cock’s combs. These different 
products are purchased and canned during the busiest sea- 
sons. The official wholesale quotations of the leading prod- 
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ucts in their fresh state, taken at the time of preserving, are 
as follows per 100 kilos (220 pounds): Fruit—peaches, 
$3.86; apricots, $3.86; plums, $5.79; strawberries, $15.44. 
Vegetables—string beans, $7.72; peas, $2.89; tomatoes, $2.70; 
spinach, $4.82; carrots, $2.89; asparagus, $9.65. Artichokes 
sell at $0.58 per 100 pounds. Chickens are sold at $0.58 each, 


partridge at $0.52, quail at $0.24, duck at $0.43, pigeon at 
$0.21, geese at $1.25, and hare at $1.97. 


The wholesale price for tin, such as is used in making 
the tin cans, about 0.000984 inch thick is $11.58 per 100 
kilos. The wholesale price of solder, block tin and lead mixed 
is $0.43 per kilo. The prevailing price of block tin is $1.01 


per kilo, which is the highest figure it has reached for a long 
period. 


The wages paid in canning factories, where a long ap- 
prenticeship is not generally essential, are on an average 
$0.15 a day for girls who are beginners; for experienced girls, 
$0.48; for boys who are beginners, $0.193 per day; for thor- 
oughly experienced workmen, $0.77 to $0.96 per day. Fore- 


men are paid from 25 to 40 per cent. higher than the experi- 
enced workmen. 


Marseille. 

{From Consul General Alphonse Gaulin.] 

There are in the Marseille district, so far as can be as 
certained, 32 canneries, most of which pack fruit and vege- 
tables. Only a few establishments are of importance. Apri- 
cot pulp is produced principally at Roquevaire and Lascours, 
near Marseille; fruits and tomatoes at Lambese (Bouches- 
du-Rhone). Truffles and tomatoes are canned mostly at Car- 
pentras and Lambese. The other vegetables canned are peas, 
beans, artichokes and asparagus, but the output is small. The 
canning of meat and fish is practically limited to the local spe- 
cialties like ‘“‘epieds et paquets” or tripe prepared ‘‘a la Mar- 
seillaise,’”’ and ‘“‘bouillabaisse,’’ a highly flavored soup com- 
posed of various kinds of fish found along the Mediterranean 


coast and cooked with saffron, garlic, stewed tomatoes, olive 
oil, pepper, salt and several otker condiments. 

The market for American canned fruits depends almost 
entirely upon the size of the local crops. The high price of 
these products is the chief obstacle in the way of trade ex- 
pansion so far as this district is concerned. The French cus- 
toms tariff is largely responsible here for American canned 
vegetables, but some business could probably be done with 
the French African colonies. As to canned meats of Ameri- 
can origin, they are consumed to a small extent, but the im- 
ports are intended chiefly for ships’ provisions. In this case 
also the French colonies are the best field. In order to in- 
crease the present consumption the representatives of the 
manufacturers should visit the trade regularly, and in this con- 


nection it may be said that the hotel trade along the Riviere 
deserves special consideration. 


Bordeaux. 
[From Vice Consul John Douglas West.] 


There are no statistics showing the output of the can- 
ning factories in the Bordeaux consular district, but it may be 
said that the value of the output of the four largest canning 
concerns in the city is about $2,000,000 annually. 


Women are largely employed in these factories, and they 
are paid 30 to 50 cents per day, although in certain cases the 
wages run as high as $0.80 or $1 per day. 


Peas are canned from May to June, beans during the 
months of July and Septemker, mushrooms all the year 
round, cherries during July, and sardines from early May 
to the end of November. ~ 

In addition to certain canned meats there are a few 
other lines of American goods that find a fairly good market 
here, such as sweet corn, succotash, baked beans, pears, apri- 
cots and peaches. Certain conditions are very favorable to 
the importation of American canned goods. The Compagnie 
Generale Transatlantique maintains a monthly service between 
Bordeaux and New York. Furthermore, preserved meats en- 


ter the country under the minimum tariff clause for about 
$3.86 per 100 kilos (220 pounds), although for preserved 
fish and vegetables the maximum duty is levied—$9.65 per 
100 kilos for fish and $4.63 for vegetables. 


(Continued Next Week.) 
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THE PRAIRIES ARE ON FIRE!!! 


To Retail Dealers: 


Never in the history of big CO-OPERATIVE SELLING 
EFFORTS has so much interest been shown as in CANNED 
FOODS WEEK! Everywhere in the United States, and 
aparently everywhere else, the retail and wholesale dealers 
are coming up on the firing line. 

Even Canadian dealers are asking for information and 
literature and Uncle Sam has waked up to the importance 
of the event and has asked for information and literature 
to send to the Consuls abroad to post them up on the in- 
dustry and its importance. 

Do you know that during Canned Foods Week display 
advertisements will be inserted in 216 big daily newspapers 
throughout the United States? 

Do you know that during that week advertisements 
will be placed in 5993 of the smaller and weekly papers of 
the United States? 

Hundreds of these papers are getting up Special Issues 
or Editions, and will publish entire pages and sections re- 
lating to Canned Foods. 


The wholesale grocers, canners, retail grocers depart- 
ment stores, general stores, and all dealers who handle 
CANNED FOODS are pulling together, and pulling hard, 
to make the week a great occasion for the distribution of 
canned foods and the education of the public in relation to 
the excellence, wholesomeness and economy of such foods, 
and to make it the greatest selling and educational effort 
ever known in the world’s history. Provide yourself with 
stock to meet the demand, and arrange for window and 
counter displays. 

Special Features. 


A poster 42x28 inches, purple-ground, white lettering; 
one pennant 24x14, green ground, white lettering; another 
pennant same size, red ground, with white lettering, all 
appropriately printed for window or counter display; also 


AND THE WOODS BURNING!!! 


a leaflet lithographed in six colors, showing a design for a 
single and a double-window arrangement, will be sent out 
generally so far as the funds at the command of this com- 
mittee will admit. 

The work of this committee is general and for the ben- 
efit of the entire trade in canned foods, as we are advocat- 
ing no label or brand or private interest, therefore it is 
much harder to raise funds than for individual benefit. 

If you want to be absolutely sure that you will receive 
the SPECIAL ADVERTISING FEATURES as described, ' 
send this committee ten (10) cents in postage stamps for 
partially defraying the expense of the postage and cost and 
this assortment will be mailed you all in one large envelope. 


1 42x28 Poster, Purple with White Lettering. 

1 40x10 Pennant, Red with White Lettering. 

1 40x10 Pennant, Green with White Lettering. 

1 Lithographed Window Display Leaflet, 6 colors. 
2 White Silk Badges, with Pins, for your salesmen. 


We will mail this outfit before March 15, 1913. 
the outfit without the badges send only five cents. 
each extra badge send three cents. 


Many want to use more than one set of Posters, Pen- 
nants and Badges, and to be positive that they will not be 
overlooked, and to feel that they are — the cause. 
along. 

If your canner or wholesale grocer will not or cannot 
furnish you with leaflets for distribution to consumers, 
write to this committee telling us how many you can use 
without waste and they will be promptly mailed to you 
without charge of any kind. 

Be quick about these matters, as there is no time to 


lose. We are receiving 500 letters daily now and the num- 
ber is increasing. This is your work, for your benefit 
and profit and you are welcome to our help. Give us your 
co-operation. 


For 
For 


The National Canned Foods Week Committee 


J. A. LEE, Managing Director 


1517 Masonic Temple 


Chicago, Illinois 
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Seattle’ 


Salmon moving out rapidly—Export business heavier than usual—Fiftieth Anniversary of 


Market 


first salmon canning today—Preparations going on for the coming season - Notes. 


Reported by Telegraph 


Seattle, Wash., March 14, 1913. 

Salmon.—The spot salmon market has a much better 
tone than has been apparent for several weeks. While 
most packers are paying more attention to preparations 
for the 1913 pack, considerable fish is being sold. The 
lowest grades are now selling at 67% cents, which is 2% 
cents above the opening prices. Most packers believe 
that the time is not far off when 70 cents will be the rul- 
ing price, and there is fish that cannot be obtained at less 
than 75 cents, holders being confident that the price will 
reach that level within the next two or three months. 
Shipments are heavy for this time of the year, particu- 
larly by water. The exports from Puget Sound during 
February totaled 2,500,128 pounds, valued at $142.040. 
The month’s shipments were exceptionally heavy for 
February. More than one-half of the total shipments 
last month went to the Philippine Islands. The demand 
for canned salmon is growing rapidly in the Islands, as 


well as in the Orient in general. The following table 
shows how the month’s water shipments were: 


Distributed. Pounds. 
Straits: Settlements 76,800 
Other British East Indies........ 7,200 
Philippines Islands .............. 1,412,256 


Back from Louisville.—\W. I. Crawford, secretary of 
the Puget Sound Salmon Canners’ Association and the 
Association of Alaska Salmon Canners, has returned from 
the Louisville Convention of the National Canners’ As- 
sociation and is very well pleased with the convention 
and the work he was able to do in behalf of canned sal- 
mon. He said that his pictures and talk on the salmon 
business were well received, and that he was unable to 
supply the demand for literature. That the work done 
by Mr. Crawford at the convention counted is shown by 
the scores of letters he has received from Eastern con- 
cerns and individuals asking for additional information. 
He has received requests for several thousand copies of 
the circular called “The Story of the Salmon,” from large 
and small firms all over the country. Mr. Crawford is 
confident that this publicity work will materially increase 
the demand for canned salmon. Many of the firms ask- 
ing for the booklets propose to distribute them among 


the consumers. Mr. Crawford is receiving several re- 
quests daily to give his illustrated talk in various parts 
of the country. 

What steps will be taken to follow up the publicity 
work already done for canned salmon have not been de- 
termined. A meeting will be held in the very near future 
to decide on some line of action. 

Salmon Day.—March 14th, the fiftieth anniversary 
of the establishment of the salmon packing industry, be- 
gins today and promises to be a great success. The idea 
has received the endorsement of the commissary depart- 
ments of all the leading railroad and steamship com- 
panies, and the canned fish served in many styles will 
occupy the leading place on the bill of fare in hotels, 
clubs, railroads, boats and restaurants and elsewhere, 
practically all over the country, particularly in the West. 

Purchases New Cannery Ship.—The Alaska Pack- 
ers’ Association has purchased the square-rigged ship 
Acme from the Standard Oil Company and will send the 
vessel North in the near future with cannery supplies. 
She recently arrived here, and as soon as cargo is dis- 
charged will be fitted out for the North. 

Changes in Brokerage House.—One of the important 
changes in the trade here is the retirement of E. H. Ham- 
lin as assistant manager of the salmon department of the 
Kelly-Clarke Company, of Seattle. Mr. Hamlin, after 
returning from Honolulu, will open an office here on his 
own account. H. A. Flager has been made assistant 
manager of the Kelly-Clarke Co. 

To Build Can Factory.—Announcement has been 
made that the American Can Company has purchased a 
site for a can factory in Vancouver, B. C. It is stated 
that the plant will be turning out cans sometime in May. 

“SALMON.” 


FRIDAY WAS CANNED SALMON DAY. 


The Transportation Club of Seattle gave its ‘““Salmon Day”’ 
dinner at the Arctic Club, Seattle, Friday, March 14, 1913, at 
7:30 P. M. 

The object of observing ‘salmon Day’ was to exploit the 
canned salmon industry by bringing it to the attention of the 


consuming public, using this dinner as a means for obtaining 
greater publicity throughout the United States. 


Arrangements were made whereby every rail and steam- 
ship line represented in Seattle did on March 14th, 1913, fea- 
ture salmon in a variety of forms on their respective bills of 
fare. 

The rails of the lines represented in that club, practically 
gridiron the United States and thus were able to direct the at- 
tention of every passenger who rode and dined on that day 
to canned salmon. The leading hotels and cafes in the State 
of Washington also featured salmon in their menus on that 
date, and retail grocers made a special display of canned sal- 
mon. Through the publicity department many daily papers 
in the United States exploited March 14th as the annual “‘Sal- 

The object of observer “Salmon Day” was to exploit the 
mon Day.” 
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THE Canning TRADE 


Have You Gotten Yours? 


“T wish to thank you for sending me the HANDY Capper; I find it a useful and 
labor-saving machive. I am delighted with it. 


just’ the thing for small canners.”’ 


‘‘We duly received your favor under date of March 9th and beg to report that we 
have installed the HANDY Capping Machine shipped us, and find that it is satisfactory in 


every respect.” 


*‘We note the proposition you make us on five or six additional machines. We just 
at present do not need quite so many, but if you will make us the same proposition on four 


of them you may ship them to us at once.”’ 


DUNBARS, LOPEZ & DUKATE, NEW ORLEANS. 


The HANDY Capper 


Caps round, square or oval cans. 

All sizes and cap openings. 

Uses solder hemmed caps, stick or 
wire solder. 

Heated with gas and air, gasoline or 
kerosene. 

Capacity four to five thousand cans 
per day. 

One-eighth H. P. required. Space 
14 inches by 30 inches by 36 inches. 
Weight 100 lbs. Boxed 130 Ibs. 


—We Have Many More Testimonials—— 


HANDY CAPPER MFG. CO. 


Md. State Bank Bidg. 


A man with only ove arm is useing it; it is 


WM. GOMM, FAIRIOPE, ALA. 


Boy or girl can run it. 
Steels changed quickly. 
Guaranteed. Dependable. 


Price, $75.00, f. o. b. Baltimore. fitted 
with any style burner,and one Capping 
Steel. 


Extra steels $2.50 each, f. o. b. Balti- 


more. 


Attachment for 5-gall. Cans $5 extra. 


Adjusted from one size to another in 
a few minutes. 


BALTIMORE, MD. 


Landreths’ Red Rock 


BEWARE OF IMITATIONS, 


will be sold by various Seedsmen as 


LANDRETHS’ RED ROCK 
No one but Landreth can offer Landreths’ Red Rock. 
From the Davis Canning Co., Clearfield, Utah, Feb. 3, 1913. 


as without doubt spurious articles, possibly a dozen distinct sorts, 


In reply to yours as to how many tons to the acre we produced from Landreth’s 
Red Rock Tomato wish to say that we got this year from Mr. Holt, one of our growers, 
28 tons to the acre from a five-acre field. Others have done as well and some others claim 
they have done even better on Tomatoes grown under irrigation processes, 


From Edward V. Stockham, Perryman, Md., Oct. 24, 1912: 
Your Seed this season gave very good results and I expect to place my order with 
you again next Spring. . 


From Chas. Webster Packing Co., East New Market, Md., Oct. 25, 1912: 

I have used your Red Rock Tomato Seed the past season with very gratifying results. I 
have taken special notice of the Fruit produced from plants grown from this Seed, and find 
that the fruit is much more uniform in size, of a bright red color, almost free from cracks 
around stem, and ripen up much better than some other varieties that I have used. 

It strikes me as a good Seed for Canners’ use. 


The Seed is all grown on Bloomsdale Farms and is only sold in sealed carton cardboard packages of 
quarter and half pounds. We also grow all other varieties. 


DO NOT BE HUMBUGGED 


D. LANDRETH SEED COMPANY 


Bloomsdale Seed Farms 


BRISTOL, PENNSYLVANIA 
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THE Canning TRADE 


CANNING ITEMS. 


Hankin Bros. & Workman’s cannery at Milton, Del., 
destroyed by fire some time ago, with a loss of $2,500. 

E. J. Davis, of Martinsville, Va., has bought a cannery 
at that place, and will operate it this season if raw material 
can be had. 

The Onalaska Canning and Pickling Company, Onalaska, 
Wis., recently increased its capital stock from $60,000 to 
$200,000. 

The capital stock of the Prairie City Canning Company, 
Prairie du Chien, Wis., has been increased to $50,000. 

The factory at Centralia, Wash., has been turned into a 
Saratoga chip factory by a local concern. 

The Hemet (Cal.) Canning Company will purchase sev- 
eral new machines, among them being a peeler and continu- 
ous cooker. 

Grafton Johnson, of Greenwood, Ind., 
New York grocery center a visit. 

Lyons (N. Y.) Canning Company recently voted to in- 
crease the capital stock from $200,000 to $350,000. 

Missouri’s nine-hour law does not apply to the canneries. 

The tomato growers on the Peninsula of Maryland, Dela- 
ware and New Jersey have signed an agreement among them- 
selves, binding each other not to grow tomatoes for canners 
this season at less than $12 perton. Similar ‘high financing”’ 
is going on in other parts of the Eastern tomato-growing sec- 
tion, and it looks like canners will have to ‘‘come across.” 

The Frazier Packing Company, Elwood, Ind., decided to 
give up its fight with the Federal pure food authorities, and 
recently paid a fine of $100 for something it ‘didn’t know it 
had did.’’ 

The McInnis Canning Company, Hattiesburg, Miss., is 


shipping large quantities of canned syrup north. Sweet pota- 
toes will‘also be canned. 


was 


recently paid the 
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The Rural Canning Company, of Kokomo, Ind., has been 
dissolved. 


Bloomington (Ill.) Canning Company increased its capi- 
tal stock from $30,000 to $150,000 recently. 
Bewley Bros., Lockport, N. Y., have purchased the plant 


located at Middleport, N. Y., and will put up a full line of 
canned delicacies. 


Strawberry and blackberry growers in the vicinity of Mil- 
ford, Del., are eagerly signing contracts with canners at five 
cents per quart and agreeing to deliver only sound, wholesome 
fruit. They have had several years’ experience with the city 
markets, and now prefer to sign up with canners. This is the 
usual routine, and the growers of all sorts of fruits and vege- 
tables should know by this time that canners offer them a 
better proposition than any one else. a 

At Bridgeville, Pa., peas planted the 1st day of January 
are beginning to show themselves above ground. 

J. M. Stucks, of San Antonio, Texas, has formed a co- 
operative company and will conduct a cannery at Yorktown, 
Tex., this season. 

State Inspectors of Ohio visited Covington, O.. recently in 
quest of certain samples of canned food, the wholesale grocers 
in that section having ‘‘sicked’’ them on some brand reported 
to be off grade. 

Peter J. McCarthy, Fairport, N. Y., left March 15th for 
Porto Rico, where he will have charge of a large factory. 

The Continental Can Company’s plant at Canonsburg, Pa., 
was visited by an Evangelist a few days ago, and the entire 
force quit work, at the permission of the superintendent, to 
hear the speaker. 

The Codorus Canning Company, Codorus, Pa., made its 
ten per cent. profit out of beans this season, the corn end of 
the business having shown a loss, but the beans packed made 
up the difference. 

H. R. Draper now styles his business the Draper Canning 
Company, of Milford, Del. 

, ee planting is being arranged for in Delaware and other 
points. 


LABELS 


FOR CANNERS 
PACKERS 


BRANCH OFFICES 
BALTIMORE: CINCINNATI - STLOUIS. 
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20 THE Canning TRADE 


A CALL FOR A CONFERENCE. 


To the People of the United States, and Particularly Those 


Directly Interested in the Growing and Distributing of 
Farm Products: 


While the people are complaining of the high cost of liv- 


ing, many farmers are finding that their business does not 
yield profitable returns on labor and investment. 


This constitutes the giant paradox of our time, and is so 
because of certain remediable defects in the economic struc- 
ture of the Nation. We believe these defects come from qg 
crude organization of the farmers’ way of doing business. The 
losses occurring yearly amount to millions and affect pro- 
ducers, transportation lines and many business interests. This 
waste not only makes for exorbitant retail prices of foodstuffs, 


but also makes impossible a healthy growth of the farming in- 
dustry. 


A generation ago the neighboring village or the county 
seat offered fair markets to the individual farmer; but such 
a method of distribution today is in disharmony with the 
business world. Yet, in but few sections have farmers made 
the necessary adjustment to modern conditions. Through no 
fault of their own, this situation reacts harmfully upon all. 

Compared with European countries, the business organi- 
zation of American agriculture must appear crude. We re- 
member, however, that our Nation is still young, and just 
emerging from an era when farmers might exploit the land 
without regard to soil conservation. Even now a large part 
of the Nation has not reached the “settling down stage.” A 
constructive program, therefore, is necessary, since both our 
marketing methods and our provision for the financing of farm- 
ers have been outstripped by other countries, and-by the evo- 
lution of other industries within the confines of the Nation—a 
pathologic condition of supreme importance. 

Our investigations have led us to believe that conditions, 
such as we have described, can be improved with the least delay 


by co-operation with farm producers from others interested in 
the growing and distribution of farm products, and by the 


creation of a bureau of markets in the United States Depart- 
ment of Agriculture. 


We believe that any attempt to reconcile the high cost of 
living with the earning powers of the people must be founded 
upon a normal condition of the agricultural classes. But the 
present season offers little hope either to producers or con- 
sumers—unless the people take quick action. 

Therefore, acting upon the authority delegated us, we 
call a conference of all people interested to meet in Chicago, 


April 8, 9 and 10, 1913, to counsel together and devise some \ 


acceptable plan of action. 


This conference will be open to a full, free and frank dis- 


cussion of such subjects, as how to organize the producing in- 
terests for better methods of distributing and marketing farm 
products and how farmers may unite to secure credit and other 
matters of direct relation to the producing and distributing in- 
terests of the Nation. 

Those attending this conference will have the benefit of 
the best thought that can be brought to bear upon the related 
problems. Leading economists, railroad men, highly skilled 
sellers of farm products, and leaders of rural life movements 


will devote themselves to a discussion of present handicaps and 
plans for constructive action. 


After this discussion the delegates to the conference will 
take such action as they may deem fit leading to the correction 
of these evils. 

FRANK P. HOLLAND, 
Dallas, Texas. 
BEN F. BILITER, 
Huntington, Ind. 
FRANK E. LONG, 


Chicago, Ill. 
CHAS. W. HOLMAN, Secretary, 


1408 Steger Bldg., Chicago, Il. 


Patent 


THE SEAL OF SAFETY 


Pending 


No. 58D and No. 98 Double Seamers 
Automatic Feed Cover Feed Hand Feed and Treadle Action 


Max Ams Machine Co. has made a tremendous jump forward this year 
in can sealing machines. 

The new No. 98 Double Seamér will take all sizes from the smallest up 
to and including No. 3’s. The cans stand still during seaming. 

It is so simple that a boy can take it apart and assemble it correctly. 

Cannot get out of order with proper usage. Worm-wheel and worm- 
wheel shaft and complicated mechanism done away with. 

One oil cup takes care of the lubrication in front. 

All lubrication perfection. 

The price is within reach of the smallest canner, 

Every user of AMS DOUBLE SEAMERS acknowledge their SUPERI- 
ORITY in the line of high speed machines for all packers’ cans in every 
department of the canning industry. Whether it is for foods, spices, powder, 
paints, oils, or anything else, in tin, zinc, or cardboard, the No. 58D, Auto- 
matic, and the No. 98 Double Seamer, hand feed do the work and do it 
satisfactorily. 

These machines have special features not to be found in any other 
Double Seamer on the market, as follows: 

The seaming rollers are adjusted on a seaming ring and there is a separate 
ring for each diameter of can, which means a quick change from one size 
to another. 

The seaming rollers are reversible, which means double use. 

Our new illustrated catalog on Double Seamers will be sent upon request. 
ea If you desire further information we will cheerfully give it to you. 


Max Ams Machine Company 


MOUNT VERNON, - 


CHARLES M. AMS, President 
NEW YORK 
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The Frank Hamachek Ideal 
Viner Feeder | 


The Master 
of Economy 
in Feeding 


Saves Labor and Tender Peas, 
Increases the Capacity of the 
Viner, Improves the Quality 
of the Hulled Peas 


A PEA CANNER’S NECESSITY 


Ideal Viner Feeders do much more than save a man to each machine installed. The principal upon which 
they operate insures a thorough distribution of the vines and they enter the viner in a loose and nearly continu- 
ous stream. ‘Through this perfect system of feeding, they will save many peas, materially increase the capacity 
of the viners, prevent many peas from cracking during the hulling process and improve the quality of the 
shelled peas, besides saving the wages of a very dependable man to each Ideal Feeder installed. 


IDEAL CHAIN ADJUSTERS 


Tools operating a compound leverage principal to draw to- 
gether the opened and worn links of detachable chain belt, so as to 
again make the chains of correct length. No user of detachable 
chain should be without one or more of these adjusters. Hundreds 
in use at canneries. 


Also Manufacturer of Separators of Viner Tailings and Patented Viner Improvements | 


Write For Our Catalogue 


FRANK HAMACHEK, “S330 Kewaunee, Wis. 


BROWN, BOGGS CO., Ltd., Hamilton, Ont., Sole Manufacturers and Agents for Canada. 
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The Need of a Bureau of Education in the Canning Industry 


The start has been made, and the march begun, one step further and the Industry will. 


receive the accumulated benefits 


Written especially for THE Canning TRADE 
By ALPHA 
Author of “The Humble Tin Can—An Advertising Idea’’ 


“Educating the Retailer’ 
“Canned Foods and the Retail Grocer, etc. 


I was not so fortunate as to attend the Annual Conven- 


' tion at Louisville last month, but after reading the report of 


its sessions in The Canning Trade of February 24th and the 
many exceedingly interesting and epoch-making addresses, I feel 
like cutting loose and shouting, like the rooter at the ball game 
when his favorite team makes a grandstand rally in the ninth 
inning, “Now you’re going, boys; Now you’re hitting your 
real stride, and showing the real stuff.’”” And there’s a good 
reason for that “cutting loose’ feeling. For instance we 
have no less a person than Dr. Bigelow himself in his address 
on “The Opportunity of Trade Organization,’ stating that 
“The time is coming when there will be trade organizations 
that will inspect the product of its members; will establish 
standards of sanitation, quality, grades and labels, and will 
punish or expel members who do not conform to those stand- 
ards,” followed by President Haserot’s remarks at the close 
of the Doctor’s address. When such men as Dr. Bigelow and 
Mr. Haserot give utterance to such thoughts right out in 
‘meeting’ can you doubt the wisdom and expediency of carry- 
ing out such suggestions? Like every big movement, it has 
taken time, but the day is most assuredly here when the can- 
ning industry is going to burst from its shell, expand to its 
full power, and take its rightful place among the great and 
useful industries of the world. If you have any doubt of 
the strides that have been made, or what the future of the 
canning business is going to be, just light your old jimmy 
pipe, sit back and reflect for a few moments. We now have 
an organization in the National Canners’ Association that is 
showing itself to be second to none in the country; through 
it able and result-getting committees are working on different 
problems that have been presented and must (and will) be 
solved; a legal department has been established, and chemical 
and bacteriological laboratories will be fitted up. Last, but 
by no means the least, we have the Canned Foods Week move- 
ment, which I have not the slightest doubt will prove the 
greatest forward step ever made by any like industry. Again, 
it takes no magician or mind reader to feel that invisible cur- 
rent permeating and working through the entire body of the 
industry, forcing it to a realization of the fact that there is 
but one way to its ultimate destiny as the provider of the 
nation’s kitchen, and that is by the compliance with 
thorough sanitary regulations, absolute truthfulness in the 
labeling of its products, and the elimination for the good of 
the people of any manufacturers who will not come up to 
such standards. 

Such results have been or will in the near future be ac- 
complished, but after reading over the report of the splen- 
did results accomplished at Louisville and after reflecting on 
the other worthy and far-reaching steps that have so far been 
taken, there is one movement that, I feel, has not been acted 
upon definitely or provided for. I refer to the formation of 
a Bureau of Education, whose especial field would be the 
education, enlightenment and assistance of the retail grocer, 
reaching through him the entire consuming public. This sub- 


ject was referred to in my article headed ‘‘Educating the Re- 
tailer,’”’ which was published in the Canning Trade of Sep- 
tember 2, 1912, and in my previous article in the same publi- 
cation ‘Canned Foods and the Retail Grocer,’ under date of 
May 13, 1912. The sessions at Louisville and the Canned 
Foods Week movement have reached such a point that it is 
but a step to the formation of this Bureau. You have the 
opening guns in the coming demonstration set for that week. 
Now don’t for the slightest moment imagine that I do not 
agree that that demonstration is of the greatest importance. 
It most absolutely is, and here’s more power to the energetic 


committee and the whole industry in making it the biggest 
thing of its kind ever carried out in this country. But in this 
day of quick changes, big advertising schemes and strenuous 
business the public is much quicker to forget than some not 
thoroughly familiar with the national distribution of mer- 
chandise may imagine,—and, to use the slang saying, I simply 
must get this off my chest. That Canned Foods Week is 
going to boost practically every article known as canned foods 
and be of immense future benefit to the industry I am thor- 
oughly convinced, but don’t let yourself believe that the pub- 
lic, with all its cares and counter attractions are going to con- 
tinue to talk and think about that Week like you yourself will 
no doubt do. One of the best-known advertising concerns in 


the country had a slogan which ran ‘“‘Keeping everlastingly at 
it brings success,’”’ and if you will roll that under your tongue 
and mentally digest it, you will find that there is plenty of 
food for thought in that saying. Therefore, let us by all 
means take that one step further, gentlemen, and form a 
Bureau of Education (or give it any other name you choose), 
with a properly equipped force to go among the retailers of 
the country and constantly keep before them what canned 
foods really are, reaching, through them, the ultimate court 
of last resort—the consumer. 


I know this would be a somewhat revolutionary move for 
an industry such as that putting out canned foods to have 
such a missionary force meeting and working with the retail 
grocers of the country, but if you have studied the question, 
you cannot help but realize that the retailers are in every 
practical sense your representatives before the people in the 
sale of canned foods, and as such should be enlightened, edu- 
cated and assisted, if they, as part of the sales force of the 
industry, are to KNOW and not guess what canned foods 
really are. A manufacturer who has no sales force is poorly 
equipped to get the best results from his business,—if he does 
not fail entirely—and why should this not apply to an indus- 
try such as canned foods, since those foods must be distributed 
through the retail grocers. ‘‘The Man Behind The Counter” 
be made a real, live, well-posted salesman, but he must be 
constantly coached and posted, if he is to KNOW just what 
he is handling. Of course, this education of the retailer would 
include the wholesaler, where such education or assistance was 


(Continued on Page 26) 
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Means Safety in Seed 


Safe Seed=Good Crop 


We have all varieties of Seed for Canners use 


PEAS, BEANS, CORN, CUCUMBER, TOMATO 


Our new type Evergreen Corn, Narrow Grain, is just 
what you want. Ask us about it. The Best Yet. 


GENUINE RED ROCK TOMATO. 


Leonard Seed Company 
226-30 WEST KINZIE STREET CHICAGO 


INSTALL A 


U.S. ‘ccs MACHINE 


and use the lowst grade of gasoline or 
naphtha. 

With the U. S. you positively get a 
UNIFORM, CLEAN, and INTENSELY 
HOT GAs. 

The U. S. is the SIMPLEST and 
POSITIVELY the most EFFICIENT gas 
machine on the market. It is guaran- 
teed to use as low a grade of gasoline, 
naphtha or distillate as can be used in any 
gas machine and we guarantee better 
results. 

The U. S. has practically no wearing 
parts, requires no floor space. 

The U. S. is used and endorsed by the 
largest canners and can makers in the - 
United States. 

Price of complete machine for one line 
of canning machinery, including outside 
storage drum, $150.00 and up. 


Write for our special thirty day free trial proposition 
EASTERN REPRESENTATIVES 


GEO £..LOCKWOOD CO., 308 Chestnut St., Philadelphia 
M.6. MARTIN, 199 High St, Portland, Me. 


U. S. GAS MACHINE CO. 


MUSKEGON, MICHIGAN 
Chicago Office: 106 Jefferson Street 
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The Blakeslee Simplicity 


CAN-RIGHTING MACHINE 
Is Right in Every Respect 


It will save its cost in 
one season in the aver- 
age canning factory. 
For prices, terms, etc., 
address 


A. K. ROBINS & CO., 


Agetus tor Baltimore District 


or the manufacturers 


BURDEN & BLAKESLEE 
Cazenovia, N. Y. 


THE Canning TRADE 


Oyster Steam 


Improved Square Oyster Steam Box. 


THESE BOXEs are made square, so that when the square cars 
filled with oysters are run into them, they fill the Box as full as prac- 
tical, thereby leaving very little unused space for the live steam to 
fillup. They are made of % inch plate steel, riveted together with 
% inch rivets, all seams and joints are fitted and caulked carefully, 
the frames are filled with packing and fitted with two swingiug 
doors, the tracks are securely fastened to the heavy angles forming 
the corners of the Box. Every Box is furnished with steam pipes 
fitted to Box, safety-valve, steam gauge and all vaives necessary. 
They are generally made 25 feet long, 30 inches wide by 31 inches 
high inside, to hold three 8 ft. cars, but are made to any 
desired length. 2 


GEO. W. ZASTROW 
MECHANICAL, ENGINEER 


1404-1410 THAMES ST. BALTIMORE, MD. 


WHEELING CANS 
are made from Prime 
Tin Plates throughout 
and are strictly outside 
soldered. 


Johnson=-Morse Can Co. 


Oliver J. Johnson, President 


WHEELING 


A. A. Morse, Vice-President Wheeling W. Va 


Wheeling, W. Va. gang 


WHEELING CANS 
represent the very high- 
est type of fruit can in 
workmanship and ma- 
terial. 


SUCCESSORS TO 
Wheeling Can Co. 
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What kind of gears 


-do you want on your husker?— 


Remove the gears and the corn husker, a// huskers of a// kinds are 
stopped—without gears there could be no mechanical husking. The gears 
are the very life of the machine, the mightiest of, all important parts. 
Break one, and the husker is out of commission—let one wear unduly and 
the entire machine is out of tune. Isn’t it best to know what kind of 
gears your huskers will have, remember that the most perfect specimen of 
gears are the ones most likely to give you the most perfect, longest use. 
You may have forgotten about gears, they are small—until they give out 
—then they assume staggering proportions to a busy corn packer. Now 
listen, all high speed gears on a ‘‘Morral’’ are uncommonly heavy-service 
pattern, cut steel—accurately machined. We honestly believe that as 
perfect, high quality gears have not been used on any mechanical husker 
except the ‘‘Morral’’, Study their superb, refined construction, analyze 
their every constructive feature and you will understand why we claim 
and guarantee, and hundreds of users say— 

‘The ‘Morral’ for highest grade construction and equipment’’. 


The Best Built Husker—so guaranteed 


Patented 


“MORRAL’ 


MORRAL BROS., MORRAL, Made By >HUNTLEY MFG. CO., SILVER CREEK, N.Y. 


WHO SELL TO THE CANNERS WHO SELL TO 


CANNERS IN Maine, New Hampshire, Vermont, Massachusetts, 
EVERYWHERE EXCEPT IN THE TERRITORY MENTIONED 


SOLE MNFRS. & AGENTS FOR CANADA Jersey, Pennsylvania, Delaware, Maryland, Vir- 
THE BROWN, BOGGS CO., Lto., HAMILTON, ONT. ginia, West Virginia, Michigan and Wisconsia. 
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(Continued from Page 22) 
desired or necessary, and if you will read Mr. George E. 
Lichty’s address entitled ‘“‘Between the Lines,’’ which will be 
found in the Convention report of The Canning Trade, I think 
you will be very much more convinced that this Bureau should 
be established. The wholesalers and retailers are the natural 
distributors of your products; they are handling your goods, 
and it is up to you to inform them just what kind of foods 
they are supplying to the public. For one canning firm to do 
this would entail an immense expense, and it could only be 
expected to talk its own brands, if it did, but what is to 
hinder the canning industry as a whole from working with 
and informing both the wholesaler and the retailer just what 
all well-packed and sanitary canned foods really are? I can 


-conceive of no good reason why it should not and canned be 


done. The only question is the plan to be followed. 

If you had all the canners in a room and convinced them 
that the move should be carried out, what would be the natu- 
ral outcome of such a meeting? Simply that Brown, and 
Jones, and Smith, and all the other canners would say we’ll 
all contribute to a fund to carry the work on and then instruct 
the National Canners’ Association to look about for the best 
men possible to put the work into execution. Since we are 
all going to contribute, no particular brand or class of foods 
is to be pushed, but all well-packed sanitary articles will 
receive attention, so there could be no hurting of the grocer’s 
reputation when he tells his customers that such foods are 
perfectly clean and wholesome. We should know the consum- 
er’s desires and wishes as regards canned foods, and since we 
would be reaching the retailers through our Bureau, and the 
retailer comes in direct contact with the consumer, we would 
learn just how both feel toward the goods we are supplying 
them. There are other benefits that would be derived from 
such a forward step, and any well-informed, on-the-job sales 
manager will tell you that if you really want to know how 


CANNERS EXCHANGE SUBSCRIBERS 
AT 
WARNER INTER--INSURANCE BUREAU 


your business stands, you have simply got to get in touch 
with your customers and find out how they feel. It is they— 


your customers—who make your business. Many customers, 
many sales; no customers no sales. 


We have made the start in Canned Foods Week, therefore 
don’t let us fall short of the goal, but take the one step 


further, gentlemen, that will mean ever increasing returns. In 
the words of a well-known advertisement, “Eventually; Why 
Not Now?”’ 


CONDENSED MILK TRADE IN SOUTH AMERICA. 


The value of imports in condensed milk (sweetened and 
unsweetened), into the Union of South Africa and Southern 
and Northern Rhodesia, for the calendar year 1911, 
amounted to $2,570,657, an increase of $277,771 over 1910. 


Customs figures show that England has over 75 per cent. 
of the condensed milk trade and practically controls this mar- 
ket through the medium of the Anglo-Swiss condensed milk 
combine, which has introduced the two leading brands sold 
here, viz.: Nestles and Milk Maid. These brands owe their 
popularity and enormous sale largely to the very extensive 
advertising they receive in the daily and weekly newspapers 
and through the medium of billboard advertising in South 
Africa. In addition to advertising this Anglo-Swiss com- 
pany has benefited by establishing several depots at South 
African ports, where large stocks are held and from which 
distribution is made to all parts of the country. The carry- 
ing of stocks at the different ports is a decided advantage, as 
it is possible under these conditions for the demand to be 
supplied without any delay. 


Current Prices. 

All of the condensed milk imported into this country is 
sold at prices quoted c. i. f. at the different South African 
ports, excepting brands of milk sold by the Anglo-Swiss com- 
pany, in which case the quotations represent the prevailing 
prices at their depots. 

The Johannesburg wholesale merchant who buys Nestles 
or Milk Maid brands of condensed milk is required to pay 
cash for the goods, which are sold to him f. o. b. cars at Lou- 


FIRE INSURANCE 
; THE RESULT OF CO-OPERATION JANUARY 1, 1913 


Insurance in force - - - - - $20,621,472.15 
Cash Assets - - - - . - 318,078.85 
Cash Savings for five years, in excess of - - 355,000.00 
: Losses paid in five years - - - - 306,838.67 
: RESULTS ARE PROOF 
: FOR FULL PARTICULARS, ADDRESS 


: LANSING B. WARNER, Incorporated Attorney 


111 W. MONROE STREET, CHICAGO 


ADVISORY COMMITTEE FOR CANNERS EXCHANGE SUBSCRIBERS 
FRANK VAN CAMP, Chairman 
Indianapolis, Ind. 


L. A. SEARS, 
Chillicothe, Ohio 


WM. R. ROACH 
Hart, Mich 
T. HERBERT SHRIVER 
Westminster, Md. 


GEO. G. BAILEY, Treasurer 
Rome, New York 
LANSING B. WARNER, Secretary 
Chicago, Illinois 


NG 


\ 
| 
| 
: 
} 
3 
\ 
e 
e 
f 
e 
J e 
x 


THE Canning TRADE 27 


ITS A GREAT 
SOLDER SAVER | _ 


NO CAN SHOP !IS COM- 
PLETE WITHOUT ONE 


Write for Prices 
Slaysman Automatic Double Can Wiper 


SLAYSMAN & AUTOMATIC CANMAKING MACHINERY 


Office and Salesroom : ‘ Factories : 
S. E. Cor. Pratt and President Sts. 8 A LT MORE 125-127 E. Falls Avenue 

801 E. Pratt Street 11 S. Front Street 


THE GRASSELLI CHEMICAL. COMPANY 


Main Office: THE ARCADE, CLEVELAND, OHIO 


Rapid work with the 

minimum of defects and 

the greatest economy in 

solder consumption is 

assured when 

EUREKA SOLDERING FLUX 


STANDARD SOLDERING FLUX tan dar d 
olderin 
They will cause Solder to PD ha 


flow smoothly, prevent 
spreading and splashing, 

and guarantee a clean, 

neat soldered seam. 

Send your orders to our 
nearest branch, where they 
will receive prompt attention. 


FOR SALE AT THE FOLLOWING BRANCHES AND AGENCIES: 


NNN 


NEW YORK, 80 Maiden Lane CHICAGO, 2235 Union Court S. 0. RANDALL'S SO , | 
CINCINNATI, OHIO, Peart St. & Bggleston Ave, ST. LOUIS. MO» Il2 Ferry Street | 
BIRMINGHAM, ALA., 825 Woodward Bldg. WIS., Canal and 16th Sts, 808 Postal Telegraph Bldg, SAN FRANCISCO, CAL. 

DETROIT, MICH., 474 EB. Hancock Ave. ST. PAUL, MINN., 172 and 174 E. Sth St. ¢ 

BOSTON, MASS., 70 Kilby St. PHILADELPHIA, PA., Branch 113 Eaaern a Ave. TORONTO, ONT. 

PITTSBURGH, PA., 1104 Diamond Bank Bldg. Drexel Bldg. Offices: { 27 Dalhousie Street, MONTREAL, QUE. 
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renco Marquez, at the depot price, with the customs duty of 
the Union of South Africa paid. This duty amounts to $1.02 
per 100 pounds, the general customs duty being $1.26 per 100 
pounds, with a preference of 24 cents per 100 pounds in favor 
of the English product. 

The wholesale merchant is limited as to the profit he 
makes on the sale of condensed milk manufactured by the 
Anglo-Swiss combine, as he is required to sell at the depot 
prices, plus freight charges from Delagoa Bay. A profit of 
42% cents per case is allowed him in the form of a rebate 
from the combine. The present Delagoa Bay depot prices of 
Nestles and Milk Maid condensed milk are as follows: Un- 
sweetened, per case of forty-eight 12-ounce tins, $4.62; 
sweetened, per case of sixty 12-ounce tins, $5.72; and for a 
ease of forty-eight 14-ounce tins, $5.29. The prices for Con- 
tinental condensed milk imported from Austria, Germany, 
Holland, and Switzerland, the present quotations being c. i. f. 
either Durban or Delagoa Bay, are as follows: Per case of 
sixty 12-ounce tins, $4.14; per case of forty-eight 14-ounce 
tins, $3.83. 

The imports of milk into this market from Canada are 
for evaporated milk only, the prices quoted ec. i. f. Delagoa 
Bay, being per case of forty-eight 12-ounce tins, $3.77. Im- 
ports of condensed milk into this consular district from the 
United States are very small, there being only two brands on 
sale at present, St. Charles and Libby’s (both unsweetened). 


Other Classes of Imports. 


There is a good demand here for unsweetened milk, the 
sale being confined at the present time to one brand, St. 
Charles, which is manufactured in both the United States and 
Canada, the Canadian product being mainly imported on ac- 
count of duty preference. 


The sale of powdered milk is very small, the demand for 
it mainly coming from a few manufactures of confectionery 
and bakers. There is a very limited sale here for malted 
milk as a health food preparation, it being handled by the 
druggists and chemists. The imports of skimmed milk into 
the Union of South Africa amounted to only $120 in 1911, 
this being largely due to the prohibitive duty of 12 cents per 
pound on the article. 


[Consul Edwin N. Gunsaulus, Johannesburg. ] 


Standard 
of the 
World 


SPRAGUE 
CANNING MACHINERY 
COMPANY 


Sales Office—CHICAGO, ILL. 
Factory—HOOPESTON, ILL. 


EASTERN BRANCH 
44-46 MARKET PLACE 
BALTIMORE, MD. 
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JOSEPH AULT BOLGIANO, DECEASED. 


In last week’s issue we made mention of the death of Mr. 
Joseph Ault Bolgiano, retired, founder of the firm of J. Bolgi- 
ano & Son, the big Baltimore seed house. We publish herewith 
recent photograph of Mr. Bolgiano, which we were not able to 


reproduce last week because of delay in receiving cut from 
the engraver. 


LEWIS STRING BEAN ea 


THE ABOVE ILLUSTRATION REPRESENTS OUR IMPROVED STRING BEAN CUTTER 
IMPROVEMENTS CONSIST OF 
Iron drum, heavier frame, all gear drive and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing 
sticks, stones, nails or any foreign substance to pass under the knives 
without breaking any of the parts. 
Beans are scattered into vibrating hopper, fed automatically into 
kets of drum, carried to the knives, cut and dumped onto the vibrat- 
ing screen, takiug out the short pieces that may come from cutting close 
to the end of bean. Capacity about 20,000 two pound cans in ten hours. 
This machine is also used for cutting rhubarb. okra and celery. 


Built by BE. J. LEWIS, Middleport, N. Y. 
Manufactured under patents May 14, 1901. Machines using this principal are infringing 
BEWARE. 

Also Manufacture Small Power Can Tester and Pineapple Peeling Machines. 
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Double 
Pineapple Grater 


MADE BY 


John R. Mitchell Co. 
Foot of Washington St. 


BALTIMORE, - MD. 
2 


If it is 
used ina 
Canning 
Factory, 
We sell it 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, Wire 
Solder Machines, 
Gas Machines 
for all purposes 


Correspondence 


DEALERS IN 


Canning Machinery 
New and Second-Hand _ 


Cappers, Fillers, Scald- 
ers, Kettles, Corn 
Cookers, Cutters, 
Silkers, Etc., Etc. 
Condensed Milk 
Machinery 


Don’t Worry 
ask us, we’ll 
get it for you 


Soltceted 


WHEN 


MANUFACTURERS OF 


OYSTER, FRUIT AND VEGETABLE 


SOLDER HEMMED CAPS 


THE BOYLE CAN COMPANY 


BALTIMORE, MARYLAND. 


Efficient Service—Prompt Shipments by Water or by Rail (both at our door) 


YOU WANT THEM 


Try a shipment of our Cans, and you will find them made to meet all 


the requirements a Canner demands. We understand these requirements 


WAX-TOP. FRICTION-TOP. CONDENSED MILK-CANS 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY, 
A. I. JopcE, - - Manager and Editor. 
Baltimore and Holliday Sts., Baltimore, Md. 
Telephone St. Paul 2698 
NEW YORK OFFICE 
Room 135 Herald Square Building, 149 W. 35th Street. 


THE TRADE is the only paper published exclusively in the 
interest of the Canned Food Packers of the United States and Canada. 
Now in its 36th Year. 


TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 
One year, - - - - - $2.00 
Canada, - - - $3.00 
Foreign, - - - - - - - $4.00 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to Tom TRADE Co. 


Subscribers west of the Mississippi River will please remit by 
Post Office or Express Money Order, or add 15 cents to their checks 
to pay cost of collection as charged by eastern banks. 


Address all communications te THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers ; other parties will be charged $2.00 
per inci per insertion, $5.00 per month. 


Peckers are invited and requested to use the columns of THE 
TRADE for inquiries and discussions among themselves on all matters 
pertaining to their business. 


Business communications from all sections are desired, but anony- 
mous letters will be ignored. A. I. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, MONDAY, MARCH 17, 1913. 


EDITORIAL JOTTINGS. 


The time is drawing near—are you doing your share 
to help along Canned Foods Week? Get busy—and keep 
at it. 


Some sections are more active than others, but all sec- 
tions of the country have been infected with the spirit of 
pushing canned foods. The canners, themselves, must not 
be lacking in their enthusiasm; if you are not interested in 
your own business, why should anyone else be? 


Don’t sit down end wait for the curtain to go up and 
the show to commence. You are not only the main actor 


in this show, but the manager and stage director—so get 
busy and see that every detail is attended to. 


How rapidly time rolls on! The Louisville Convention 
is already so far in the past that next year’s Convention is 


being prepared for and is the topic of discussion today. 
“The King is dead, long live the King.” 


On Tuesday there met in New York City, at the Hotel 
Rector, the Convention committees of the various associa- 
tions to receive and consider the invitations of the various 
cities who wish to entertain the Canners’ Convention next 
February, 1914. President Fernald, Secretary Gorrell, and 
Executive Committeeman Gorman of Seattle, of the Na- 
tional Canners’ Association; President Langbridge, Secre- 
tary Hanna and Executive Committeemen St. John, Cobb, 
Ams and Scott, of the Machinery and Supplies Association ; 


President Dallam and Secretary Hobbs, of the Brokers’ As- 
sociation, sat down to this conference. 


No less than nine cities of the country made strong 
bids through the means of hearty invitations and tempting 
inducements to have the next Convention come to them. 
These were: Nashville, Tenn.; West Baden, Ind. ; Chicago, 
Ill.; Seattle, Wash. Rochester, N. Y.; New Orleans, La.; 
Buffalo, N. Y.; Richmond, Va., and Baltimore. Many 
other cities were anxious to join in this contention for the 
Convention, but realized that the requirements were such 
as to make it impossible for them to comply with them. It 
marks a new day in the canning industry, however, when 
this industry is so sought for and eagerly desired, and the 


industry appreciates the compliments, merely regretting that 
it cannot accept them all, 


No decision as +o place could be arrived at during the 
meeting, but it was decided that a small committee, consist- 
ing of the presidents of the three associations, should visit 
several of the cities to personally acquaint themselves with 
conditions, and that the matter would be determined by the 


end of March, and the next meeting place of the Convention 
selected. 


Monday, the 17th, marks the moving day of the Na- 
tional Canners’ Association’s offices from Bel Air, Md., to 
the country’s capital — Washington, where commodious 
offices have been secured and fitted up. So situated, the 
Association will be in closer touch with all matters of in- 
terest and importance to the industry, and it is to be hoped 
that the soil of Washington will be as productive of as rapid 
and as substantial growth as was that of Harford County. 
Whether Bel Air put the. Association on the map. or the 
Association put Bel Air there, the fact remains that both 
are now prominently known, and the little Harford County 
Town will not soon be forgotten for its share in the magnifi- 
cent growth of this excellent and effective organization. But 
though the migration is made on St. Patrick’s Day, contrary 
to the legend of that famous man, the Association has left 
a land where “snakes” are not supposed to exist to go to one 


where, according to the suffragettes “snakes” exist in the 
greatest numbers. 


Attention is called to the fact that the Net Weight Bill 
has been passed and become a law. As it is in force from 
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SANITARY CANS 


MADE BY 


SANITARY CAN COMPANY 


Continue their wonderful annual 
increase in popularity and output 


The world’s largest packers of “Quality” 
canned foods are satisfied users 


Investigate our Sanitary can and closing 
machine at the Louisville Convention 


SALES OFFICES: 


BALTIMORE NEW YORK CHICAGO 
PORTLAND FAIRPORT, N. Y. SAN FRANCISCO 
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the day of its passage, it now becomes necessary for all 


canners to note this and be prepared. This is a Federal 


law, and so affects all alike. It is true, penalties will not 
be imposed until eighteen months from the date of its pas- 
sage, March tst, which would make it September Ist, 1914, 
but it is hardly necessary for us to remind our readers that 
goods packed, labelled and shipped this fall are very liable 
to be found on the shelves of grocers or in the stock of job- 
bers after September Ist, 1914. So attention must now be 
given to printing the labels to conform to these new require- 
ments. 


Right here we think that a suggestion made by Mr. 
George N. Numsen before the Convention at Louisville is 
worthy of very serious consideration. As will be seen in 
the Law, as printed on another page of this issue, it is now 
necessary to mark every can with “the weight, measure or 
numerical count.” The variations in weight, with the dif- 
ferent articles of canned foods cause an immense amount of 
trouble for the canners. ‘They are anxious to take full credit 
for the entire weight given in each can, and yet stand in 
danger of having some cans fall slightly below such a claim, 
due most often to the variations in the products, which are 
due in turn to seasonable variations. Mr. Numsen’s sug- 
gestion is that the labels be marked with the “measure” in- 
stead of the weight. This is entirely practical, as the pres- 
ent sizes of cans run slightly over the quart, pint, gallon or 
fraction of these measures, and such a designation would 
do away with all troubles from varying conditions due to 
seasonable changes, or time of the year. The beginning, 
middle or end of a season’s pack would still be a pint, quart 
or gallon, regardless of the condition of the crop, and this 
would be working in direct harmony with the Government’s 
ruling F. I. D. 144, which compels the filling of all cans. 


In addition to this, the definition of the can by meas- 
ure is more correct, and not so likely to cause misunder- 
standing in the consumer’s mind as is that of either the 
number I, 2 or 3, much less the wrongful terming of 
these cans as “One pound,” “Two pound,” etc. The con- 
sumer invariably takes a No. 1 can to mean a one-pound 
can, but if this can were sold to her as a “pint” there 
would be no deception whatever nor any possible. 


There would seem to be less trouble in arranging the 
odd sizes of cans under this method than there is in de- 
termining the exact weight for each separate article and 
for the various sizes of cans.. Moreover, the canner 
would receive full credit for the amount sold, as far as 
the consumer is concerned, whereas when expressed in 
weights, as, for instance, on peas or corn, at 1 lb. 4 ozs., 
the consumer feels that she is being defrauded because 
she is not receiving two pounds. 


Under the new law it is permissible to use either 
form of expression. As the labels are now being printed 
it would be well for each packer to attend to this now, 
but we cannot refrain from saying that we regard the 
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measure as decidedly the better method of expression 
than the weight. 


The National Canners’ Association has scored an- 
other great:success, one which is shared by members and 
non-members alike, through its Express Rate Committee, 
of which Mr. H. C. Hemingway is chairman, through in- 
ducing the Express Companies to grant new rates upon 
samples, etc., amounting actually to a saving of about 
one-half in this expense. To many a canner this means 
a Saving greater than the amount he would pay as dues 
to the National Association and as a contributor to the 
Public Fund. And we presume there will be those who 
will gloat over the fact that they have benefited by this 
saving, without paying dues or contributions —the kind 
that would kill the goose that lays the golden eggs. But 
it is pleasant to note that this class is growing beautifully 
less every year; the great majority of canners now rec- 
ognize that their greatest advantage is to run with the 
crowd, to lend their support to the Association, and so 
assist it in accomplishing such good work as this. 


THE WESTERN CANNERS’ ASSOCIATION TO MEET. 


Watchword—“Everything For the Uplift of Quality in Canned 
Foods.” 


The first session of the Annual Meeting of the Western 
Canners’ Association will be held in Hotel Sherman, Chicago, 
Thursday, March 20th, 1913, 1 o’clock P. M. sharp. 

The following subjects, with able leaders, have been se- 
lected for discussion: 

“Canners’ Relations to the Farmer Corn Growers.” 


“Fertilization of Soil and Cultivating Corn for Canning 
Purposes.” 


“Cutting of Corn as It Relates to Quality.” 

“Preserving of Peas by Cold Water Storage or Artificial 
Cooling, Refrigeration,’ Etc. 

“The Niceties of Pea Packing and Effect of Proper Cool- 
ing on the Quality of Peas.’’ 

“Sanitation, Attractive Surroundings and Facilities for 
Factory Employees.”’ 


“Interior Factory Management and Methods of Sterili- 
zation.”’ 


“Quality Grading.” 

The leaders of these discussions will be made known 
on the day of the convention. 

It has been suggested that a question box be used at 
this meeting, the questions to relate to any phase of the 


’ canning business, especially Growing of Crops, Packing and 


Bacteriology. Please send your questions to the Secretary 
immediately so they may be tabulated. — 

Reports of the Committees on Corn, Peas and Tomatoes 
will be received. There will be the annual election of offi- 
cers. 

Owing to the peculiar conditions of the packing indus- 


try at this time, a large attendance is expected. Be present 
if possible. 
Yours truly, 


FRIEND F. WILEY, 
Secretary and Treasurer. 


“What makes Willoughby look so woebegone, 
pointed in love?” : 

“Who got the girl?” 

“He did.”—Birmingham Age-Herald. 


Disap- 
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MAKE 
PERFECT LABELS 


THE ADDITIONS TO OUR BUILDINGS AND EQUIPMENT 
| ARE NOW COMPLETED. 


WE ARE BETTER PREPARED THAN EVER BEFORE 
TO GIVE 


Highest Attainable 
QUALITY 


AND 


Prompt Deliveries 


ASK OUR CUSTOMERS. 


THE CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


DETROIT, MICH. 


Chicago Office 
938-939-940 Unity Building. 


. 
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“THE RIGHT system” For Tomatoes 


Because It Is It is the 

The System Quickest, Neatest 

That Saves and Cleanest. 

500 tons Tomatoes purchased 1000 tons Tomatoes purchased- 1500 tons Tomatoes purchased 
2500 cases saved 5000 cases saved 7500 cases saved 


Process Patented by THE RIGHT SYSTEM, Inc. Manvfacturers 
ABERDEEN, MARYLAND 


A PERFECT, RELIABLE MACHINE 


Haller’s Fruit Washer 


FOR STRAWBERRIES OR ANY SMALL, SOFT, 


tender fruit, A few prominent concerns now using them:—Liquid Carbonic Co.. Cali- 
fornia Fruit Canners’ Ass’n. 8. J. Van Lill Co., Logan, Johnson & Co. 4 machines, 


; Cleveland Fruit Juice Co. Bridgeton Pres. Co., W.N. Clark & Co., John H. Dulany 
Co., St. Louis Syrup & Pres. Co., J. Hungerford Smith & Co, Humbert & Andrews. 


THE JOSEPH HALLER CO., SHERDANVICCE, PITTSBURG, PA. 


Western Representative:- U. S. Bottlers Supply, 1033 W. Lake St., Chicago, Ill.; E. J. Judge, 356 Market St., San Francisco, Cal. 


Hull Mfg. Co. 


125-127 East Falls Avenue 
BALTIMORE, MD. 


Gasoline Burners, Fire Pots & Heaters 


HULL'S 


PATENT 


Repairs Promptly Attended to 


CANNING HOUSE SUNDRIES 


——MANUFACTURERS OF—— 
“COLOSSUS” PEA GRADERS 
_ “PERFECTION” POWER CRANES 


The SINCLAIR-SCOTT Co. = = Baltimore, Md. 


“CYCLONE” PULP MACHINES and PULP FINISHING MACHINES 
WRITE FOR PRICES 
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REDUCE COST OF LIVING. 


Canned Corn Cheaper Than Eggs—lInteresting Experiment by 
Dickinson & Company. 


Dickinson & Compayn, Eureka, Ill., canners of Woodford, 
Walnut and Justice sweet corn recently made an experiment 
which shows the comparative value of canned sweet corn and 
some of the other chief articles of food. 

They bought from a retail grocer in the usual course of 
business, the same as any woman would buy-for her house- 
hold use, a dozen eggs, which cost 27c. They also bought 27c. 
worth of canned sweet corn and found upon analyses that the 


net weight of the food elements in the sweet corn was 15.99~ 


oz., and the net weight of the food elements in the eggs was 
5.17 oz. But the eggs contain richer food elements. 

Now, making allowances for the difference in the value 
of the food elements in eggs and corn, it was found that the 
27c. werth of canned corn contained 1801 calories of heat, 
while the eggs contained only 866 calories of heat. 

The number of calories of heat is not an absolute measure 
of the food value of an article, but it is approximately the true 
measure and is the best meaus which food experts have of de- 
termining the nutritive value of different articles of food. 

The comparison was made between sweet corn and eggs 
for the reason that eggs have recently been very cheap in price 
and they are among the richest of the great food staples. The 
comparison as made with roast beef, lamb chops, pork chops, 
bacon and other articles of food in the meat lines, gives much 
the same result. The analyses of eggs and canned sweet corn 
were taken from the Government tables which show the pro- 
portions of the various food elements found in the different 
foods. The number of calories of heat in the different ele- 


ments of food were obtained from the Household Science de- 
partment of the University of Illinois. 


If it’s 


preference to the others. 
ties to prove this statement. 


Replying to yours of the 13th would say that the Viner 
Feeders purchased from you in 1911 and 1912 have been satis- 
factory in every way. They have given us no trouble what- 
ever. Yours truly, 

HAMBURG CANNING CO. 
Hamburg, N. Y.. Dec. i4th, 1912. D. C. Pierce, Secty. 


41. N. WHITE 


READ THE FOLLOWING TESTIMONIALS FROM PRACTICAL USERS 


(New letters appear each week) 


MANUFACTURER 
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Dr. Wiley says in speaking of canned sweet corn that its 
chief value is that which attaches to the succulent, fresh 
vegetable. That is, it is an health food as well as a nutri- 
tive food, but it appears from the above analyses that canned 
sweet corn is not only a good health food, but that in com- 
parison with the price which the consumer has to pay, its 
value for purely nutritive purposes, is twice as great as eggs. 


| 


HE 
CERTAINL Y 
MEASURES 
UPTO THE LAW! 


What the “revelations” have brought out!! 


It’s a WHITE 


LLL 


The attention of Pea and Bean packers is called to the merits and advantages 
of using a reliable and economical Viner Feeder in conveying your vines from the 
farmers’ wagons into the big viners, without handiing. 
machine and one that will pay for itself the first season is found in 


The WHITE Viner Feeder (Peas or Beans) 


This viner feeder will handle green lima beans equally as well as peas, and 
is the only machine on the market that will do this. 


has been in direct competition with other makes and has always been retained in 
Names and addresses will be furnished to interested par- 


The greatest labor saving 


The WHITE viner feeder 


We have used your Viner Feeders for feeding lima beans 
into the Chisholm-Scott Viners for the past four years. They 
have very few wearing parts, and are entirely satisfactory. 

Yours truly, 
C. B. AYARS CANNING CO. 
Bridgeton, N. J., Jany. 6th, 1913. 


Mt. Morris, N. Y. ( 
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Listen! 


The remarkable reception accorded the new Knapp Labeling | 
Machines by our old customers as well as new ones is certain- 
ly gratifying, particularly as we have recently made no 
special advertising effort. 

Our sales were never so large, the machines never so good. 

Although, we are increasing our facilities for handling this 
increase of business, it is best to order early to insure prompt 


shipment. Each machine fully guaranteed. Let us tell you 
more about the KNAPP WAY. 


The FRED H. KNAPP COMPANY 
WESTMINSTER, MD. 


The Invincible Green Corn Husker 


met all competition, all conditions and all requirements in 1912 
AND 


Every 1912 Invincible Husker Was Accepted And Settled For. 


This is a unique record in the Corn Husking trade. No other machine has had every 
machine accepted and settled for. 


There is going to be a great demand for the INVINCIBLE for 1913. Already it is 
evident, and we have now booked a number of orders. Last season we were forced to dis- 
appoint some of the canners because of the late date at which they applied, and our crowded 
condition. We urge you this season to decide the matter early and if you want the - 
INVINCIBLE get the order in in time. Let us build them for you this winter. Ship 
ment need not be made until you say so. 


Remembers WE GUARANTEE THE MACHINE TO SUIT YOU. ‘There is no 
risk on your part; we assure all there is. 
Write us now. 


Invincible Grain Cleaner Co. 
Silver Creek, N. Y. 
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The California Market 


a, The part Canned Foods will play in the Panama Exposition—Crop conditions 


1915 
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San Francisco, Cal., March 14, 1913. 


The Canners and the Exposition.—While no definite plans 
have been made as yet by California canners for the part they 
will play in the Panama-Pacific International Exposition to be 
held in San Francisco in 1915 it is anticipated that this indus- 
try will be represented in a manner befitting its importance. 
The agricultural interests of the State are her greatest asset, 
and the canning trade is developing so rapidly that it is now 
one of the leading industries. Canners realize that the open- 
ing of the Panama Canal will result in a great increase in busi- 
ness, both foreign and domestic, and are even now commencing 
to erect new plants and enlarge old ones in preparation for in- 
creased trade. It is probable that California canners will 


never again have such an opportunity as this exposition pre- 
sents to so effectively display their products to the whole 
world. A great many of the visitors who will be here during 
1915 will come from Europe, South America, Australia, Africa 
and the Orient, and will make the trip largely for the purpose 
of inspecting goods of American manufacture, with a view of 
entering into business relations with leading firms here. The 
canal will make possible a great increase in trade, and the 
exposition will be the preliminary meeting place of manufac- 


turers and possible customers. Even under the present unsat- 
isfactory traffic conditions the export trade of California can- 
ners is growing by leaps and bounds, Europe alone having 
taken almost a million and a half cases of fruits and vegetables 
during the past year. It is not improbable that within a few 
years following the opening of the canal the export trade will 
equal the present output of California canneries. The oppor- 
tunities for making an effective display of canned fruits and 
vegetables, as well as of the process of manufacture, certainly 
cannot be overlooked by California canners. The exposition 
will commence in February and end in December, and during 
these eleven months a canning plant could be operated con- 
tinuously on fresh products. Commencing with asparagus, the 
interested visitor could see in succession the packing of the 


long list of fruits and vegetables that have made California fa- 
mous—cherries, peas, berries, peaches, apricots, plums, pears, 
apples, tomatoes, olives, etc. Many visitors wil: doubtless 
make short trips into the great interior valleys of the State and 
will see the orchards and immense vegetable fields. A practi- 
cal demonstration of packing and a thoroughly representative 
exhibit of canned products would complete the object lesson 
and would result in a greatly increased interest in canned foods. 
Nothing short of the greatest display of canned products ever 
made will do justice to the industry of the State or to the great 
exposition. 

Crop Conditions Not Good.—While the rain that visited 
California late in February did an immense amount of good, 
the situation in Northern and Central California is still far 
from satisfactory, and the outlook for fruit crops uncertain. 
At Sacramento the rainfall to date is but 5.50 inches, as com- 
pared with a normal of 14.54; at San Francisco the precipi- 
tation has been but one-half of the normal; San Jose has had 
but 4.02 inches, as compared with a normal of 12.38, and 
San Luis Obispo has had less than one-half the normal pre- 
cipitation to date. Last year’s drought did considerable 
damage and another dry year would mean a heavy loss to 
fruit growers. 


Situation. — The cold weather experi- 
interfering with the 


The Asparagus 
enced during January and February, 


growth of early vegetables and packing, will not commence 


not good—Asparagus packing probably late—Coast Notes. 


7 | Reported by Telegraph 


as early this season as usual. In speaking of the asparagus 
situation Mr. E. H. Nielsen, of the Golden State Asparagus 
Company, says: lateness°of the asparagus crop may 
be judged from the fact that last year at this time we were 
shipping one hundred and fifty boxes a day to the fresh 
market, as compared with five boxes at the present time. The 
lack of rain makes the outlook a rather uncertain one, and 
no one seems to be in a hurry to name opening prices. Some 
business is being done in futures, but buyers generally are 
waiting for the naming of prices. Packing commenced last 
year about the twentieth of March, but promises to be late 
this year.” 


The California Fruit Canners’ Association is caliing the 
attention of the trade to the fact that it will have an attrac- 
tive line of asparagus to offer this season in No. 2 sanitary 
cans, and expects to put up a large pack in this size. The 
packing of asparagus in this size container is serving to make 
it more popular, as grocers display it to better advantage, 
placing it on their shelves with corn, peas, salmon, tomatoes 
and other staple canned foods. 

The Market.—The prices recently put out on California 
peas have proved acceptable to the trade, and heavy sales 
have been made. It is probable that canners will withdraw 
further offerings rather early in the season, as the extent of 
the crop is very uncertain, owing to the dry weather. 


While several packers are still quoting prices on extras 
and extra standard peaches and apricots, stocks are getting 
quite low and some are demanding an increase of 10c. a dozen 
on these grades. The holdings of these high grades are 
lighter than has been the case in a couple of years past, and 
with another dry season in prospect should be good property, 
especially apricots. 


The spot tomato market is still rather quiet, but stocks 
in first hands are limited. Solid pack goods are about off 
the market, but standards are in fair supply. For the No. 
2% size, 82%c. and 85c. is being asked, but some small sales 
have been reported during the last week at 80c. For No. 8 
standards, $2.40 is about the prevailing figure. 


Coast Notes.—H. J. Heinz, founder of the H. J. Heinz 
Company, of Pittsburg, Pa., who was here recently on a 
pleasure trip with a party of twenty-five Eastern men and 
women, has sailed for the Orient on a trip around the 
world. 


Carroll T. Hickey, a local broker, has filed a suit against 
Parrott & Co., of this city, for $9,334.72, which he alleges is 
due as commission on sales which he contracted to make for 
the defendant, but which he was unable to consummate be- 
cause the firm failed to make the deliveries. Hickey sets 
forth that last July he entered into a verbal contract with. 
Parrott & Co. to find purchasers for 40,000 cases of salmon, 
and states that he fulfilled his part of the agreement, but that 
the local firm failed to deliver the salmon or to pay the com- 
mission on the sale, which involved $128,500. 

A movement has been started by the Albany Fruit Grow- 
ers’ Association, Albany, Ore., to establish a fruit cannery at 
that place. 

The Oceanic Fish Product Company has been incorpo- 
rated at San Francisco with a capital stock of $250,000 by E. 
L. Brune, O. K. Grau and E. Chlorpek. 

The Hemet Canning Company is preparing to add con- 
siderable machinery this season to its plant at Hemet, Cal. 

“BERKELEY.” 
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Read TOMATO CULTURE-- 1913 Edition 


A BOOKLET THAT WILL HELP YOUR GROWERS 


Steel Factory Stools are 
Fire and Wear Proof 


WE build special angle steel 
stools—very solid construct- 
ion—dark green enameled—special 
turned foot—pressed steel or hard 
wood seats as desired—allheights— 
with or without back. No. 4 with 
12” diameter steel seat is a mighty 
fine proposition—ask about it. Send 
for complete steel factory equip- 
ment catalog today. Will show you 
positive saving on your equipment 


OUR REPRESENTATIVES 


8. O. Randall’s Son, Baltimore, Md. 
Bert C. Keithley, IndianApolis, Ind. 
. Lothrop, Chicago, Tl. 


Angle Steel Stool Co. 


TO SECURE BETTER TOMATO CROPS 


Sample copy on request Price $5.00 per 100 


W.A. VAN CAMP, 2814 Ashland Ave., Indianapolis, Indiana 


BUSINESS-GETTING PUBLICITY 


for canners and packers is the kind that brings them 
orders, creates a name and a reputation for their 
brands and goods, and keeps the retail grocer ‘‘boost- 
ing’’ all canned foods to his customers and friends. 
The best way to reach and educate the retail grocers 


is through OTSEGO, MICH. 
The RETAILERS’ JOURNAL 
The Magazine of the Grocery Trade CANTON BOX COMP ANY 
Published Monthly at 2501 to 2515 Boston St., Baltimore, Md. 
36 La Salle Street  _— CHICAGO, ILL. PACKI NG BOX ES 
Made up or in Shooks. ‘ Cargo or Carload. 


How about your soiled and rusty cans? 


MAIER’S SILVER LACQUER, 


will give them, a clean and bright appearance 
JOHN G. MAIER’S SONS, The Lacquer People. 


- Manufacturers of 
LACQUERS ALL COLORS FOR CANNERS USE. Baltimore, Md. 


CANNING MACHINERY 4s pn 


NEW AND REBUILT MACHINERY ALWAYS ON HAND 
DOUBLE KING TOMATO FILLERS 


A. K. ROBINS & CO. 116 Market Place 9 Baltimore, Md. 


The BROWN, BOGGS CO., Ltd. 


HAMILTON, CANADA. 


SOLE CANADIAN AGENTS FOR 


THE AYARS MACHINE CoO. HUNTLEY MFG. CO. CHISHOLM-SCOTT CO. 
THE FRED H. KNAPP CO. TACKS MFG. CO. MORRAL BROS. 
S. M. RYDER & SON. BOUTELL MFG. CO. W. A. TRESCOTT 


WM. S. KERN BURDEN & BLAKESLEE — SINCLAIR-SCOTT CO. 
C. J. TAGLIABUE MFG. CO. 
WE ALSO MANUFACTURE UNDER ROYALTY FOR CANADA 
THOMAS TOMATO SCALDER, THOMAS SANITARY PREPARING TABLES, 
‘THOMAS CONVEYORS, FRANK HAMACHEK PEA VINER FEEDER, W. A. TRESCOTT 
FRUIT & VEGETABLE GRADERS, MORRAL GREEN CORN HUSKERS, 
W. E. B. PATENT GASOLINE GAS MACHINE. 


WE SUPPLY COMPLETE MODERN INSTALLATIONS FOR CANNING FACTORIES 
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As. Brokers View the Market 


Latest information from many sections of the country as viewed by the leading Brokers 


—Reports mainly by wire—The canned food situation as IT IS. 


BALTIMORE. 


March 15th, 1913. 

Developments during the week in the Tomato market 
here were not of more than ordinary interest. No progress 
was made in the direction of getting together on a fixed 
price for the crop of 1913, the growers still adhering to 
their determination to hold out for a higher price per ton 
than they got last year, while the canners continued the 
waiting policy which they have all along maintained. It is 
very likely that they will agree before long upon a working 
basis that will be satisfactory to both sides, and the sooner 
they do it the better it will be for all concerned. The under- 
tene to the market for the canned article indicates an activve 
demand for futures, and well-selected brands at today’s prices 
look to be safe for the jobber. There was liberal buying 
again this week, the orders coming from miarkets widely 
separated. 

For prompt shipment the demand for Tomatoes was 
less active this week, and it looks like an opportunity to 
pick up some good trades for the spring demand before the 
activity again starts up. The canners usually begin about 
this time to take in their empty cans for the next season’s 
requirements, in order to avail themselves of the lowest 
prices for cash payments, and to make room for them some 
of the Tomatoes on hand are sold or stored elsewher2. Rather 
than go to the expense of shipping them for storage in public 
warehouses they will make concessions to buyers who fur- 
nish quick shipping instructions. Intending buyers may do 
well to look after such bargains at this time. 

The buying of the other lines of vegetables was light 
this week, comparatively, the exception being the low-priced 
Corn available at prices which are extremely low. These 
cheap lots of Corn, some of it being of fairly good quality, 
are gradually going into line for consumption, and next fall 
some of the large distributors of it may wish they had put 
away a quantity of it when they had the opportunity to get 
it at today’s prices. The early opening of the spring trade 
this year is expected to cause a good demand for all lines of 
canned vegetables. There is some inquiry for future Peas, 
but no actual business has been done in them up to this date. 
’ Already the lake and rail lines have announced the resump- 
tion of traffic at an early date over. those routes, with their 


lower freight rates, and that is expected to increase the de- 
mand for canned vegetables somewhat. 


Pineapples was the active article this week in the line 
of fruits, and the stocks held here are exceedingly small. 
Apples are in fair demand, also, and some few Peaches 
moved out, but on the whole the market was dull for fruits 
during the week. The stocks of all kinds of small fruits, ber- 
ries and cherries are so light that the canners are not anxious 
about them, with the exception of blackberries. There is no 
demand for fruits of any kind for future delivery. 

Better demand this week for Cove Oysters, and the mar- 
ket prices for them are firm all along the line. 

THOMAS J. MEEHAN & CO. 


ABERDEEN, HARFORD COUNTY, MD. 


Aberdeen, Md., March, 1913. 
Tomatoes.—We note an increased inquiry on the better 
grades of Spot Tomatoes, which are admittedly in small com- 
pass. Many of the so-called standard offerings at low prices 
are not satisfactory to buyers. The usual spring demand 
has not yet started. Already there is a better undertone to 


the market, and holders are firm in their offerings on the 


better grades at 82%c. for packer’s brands, and 85c. for 
unlabeled goods, with extra quality hand-packed sanitaries 
being held at proportionately higher prices. 

It is admitted that packers are holding small stocks, 
and there is every reason to expect a higher range of values 
when the spring demand starts. This is somewhat of a vary- 
ing period. Two years ago it was most active in June. This 
year might be a repetition. Much effom is being expended 
on behalf of Canned Foods Week—the natural result of which 
must be to draw increased attention to canned foods, caus- 
ing higher values for spot goods. 

With Future Tomatoes buyers and sellers do not seem 
to get together with any degree of satisfaction. There has 
been considerable business for brands that are well known, 
where buyers who have been using them know that they wili 
be protected from competition—and prices are reasonable, 
therefore are willing to book a certain amount of business to 
take care of their trade, but on the other hand on No. 3 stand- 
ard Tomatoes we have received many bids of 80c., and we 
have found it difficult to get anyone to accept these orders, 
stating ‘‘What is the use of packing at a loss. Unless we can 
get 821%4c., we would prefer to pass the business. There are 
a few people who, however, are willing to accept business at 
80c., but these are the untried ones, and surely they do not 
know what they are up against in accepting business on this 
basis. Even at 82'%c. the packer is taking a lot of chance, 
particularly when raw stock conditions are so unsettled. If 
Tomatoes cost 80c. to pack last year, with an increased cost 
on supplies this year, if the packer has to pay as much for 
raw stock as he did last year, we consider that even at the 
top-notch price he is up against a stiff proposition because 
there is no telling as to what kind of a crop he will get, and 
the small profit that he may make from sales at 82%c. hardly 
warrants him taking business and guaranteeing 100 per cent. 
delivery. It is the packer taking the chance, not the buyer. 

Corn.—Cheap Corn is daily in more active demand. The 
opportunity to buy cheap and sell at a ‘large profit is tempt- 
ing to many. In consequence much interest has recently cen- 
tered in the cheap grades of Corn. It is very interesting to 
see these cheaper grades being moved out in large quantities. 
There is much room tor a still increased business in this di- 
rection. 

On the other hand, the better grades are firmly held be- 
cause in the hands of the few, and as the spring consumption 
advances and the short deliveries of the better grades are ab- 
sorbed the few remaining stocks of high-grade Corn must com- 
mand increased attention and inquiry. Consequently, hold- 
ers of the better grades are firm in their ideas as to values, 
and the increased movement in the cheap Corn is getting 
much of this grade out of warehouse into distribution. In 
the meantime packers are curtailing their acreage, feeling 
that it is absolutely necessary for each one interested in the 
business to do his share in reducing stocks, both present and 
future, in order that the Corn market may the sooner get into 
a good, healthy condition, and the cry of over-production be 
a thing of the past. On account of the small quantity of 
really good Corn packed in 1912 packers who did make gooa 
deliveries last season are being able to take on future business 
in satisfactory quantities—and many of the better brands are 
already well booked up for future delivery on the basis of the 
opening quotations. 

We quote prices unchanged from our last issue. 

Yours very truly, 
WM. SILVER & CO., INC. 
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ST. LOUIS RETAIL GROCERS’ ASSOCIATION, 


WAUKESHA, WIS. 

March 14, 1918. 
There is very little interest to report in the Wisconsin 
pea market, very few peas being left in the packers’ hands. 
Late buyers are trying to cover their needs in futures, but 
packers seem to be in a very strong position. The East seems 
to be waiting for the Southern pack, and will probably come 
into the market later on. This may result in higher prices. 

CRARY BROKERAGE CO. 


SAN FRANCISCO, CAL. 
March 14. 1913. 
Future peas are moving fairly well. There is consider- 
able competition from Colorado. Spot solid pack tomatoes 
are scarce and higher, also large white asparagus. Future 
corn is moving well. Pink salmon is firmer. Outlook is un- 
satisfactory for asparagus, peas and early vegetables on ac- 
count of dry season. Some future canned fruit business be- 
ing booked. Early prices not expected. 
FRISCO. 


- LOUISVILLE, KY. 


March 14, 1913. 
The market on cpot tomatoes is lower, due to pressure 
of packers in this part of country to sell. No. 3, full stand- 
ard Indiana pack quoted at 82%c. f. o. b. factory, and indi- 
cations are that market will be lower if packers remain 
anxious for another month. At the lower prices buyers are 
taking tomatoes more freely. Corn continues active at 45c. 
for standard Indiana and Ohio pack. That quoted at less 
than this figure is of inferior quality. 
PICKRELL & CRAIG CO. 
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Meets Second and Fourth Mondays, Odeon Bldg. 


Office of J. L. Burke, Secretary, 707 Navarre Building, 
Corner Sixth and Chestnut Streets. 


St. Louis, Mo., March 4th, 1913. 
Officers—D. E. J. Noonan, president; J: D. Lukendill, 
first vice president; J. N. Sehnert, second vice president; J. 


L. Burke, secretary; M. Kelly, Jr., treasurer; George C. Luft, 
sergeant-at-arms. 


Directors—D. E. J. Noohan, J. D. Lukendill, J. L. Burke, 
M. Kelly, Jr., George C. Luft, George Henfling, Fred Nolte, C. 


G. Deibel, William Diechmann, Ed. Stippich, F. L. Pfeiffer, 
Hy. Vandeloecht. 


To the Grocery Trade: 


This Association was organized more than 20 years ago 
by Mr. John A. Lee, who is managing director of the National 
Canned Foods Week. 


Mr. Lee has, as an editor and in other capacities, accom- 
plished many things for the benefit of the Retail Grocers 


of the United States. We commend Mr. Lee persorally to 
the whole trade, and his advocacy of the National Canned 


. Foods Week is sufficient guarantee to us that it is a meri- 


torious undertaking. 
Very truly, 


(Signed) DAVE E. J. NOONAN, 
J. L. Burke, Secretary. President. 


THE J. M. PAVER COMPANY 


PAUL. W. PAVER, General Manager 


BROKERS EXCLUSIVELY IN 
CANNED FOODS 


326 RI VER STREET a > 


JOHN A. LEE 


JOHN B, HENDERSON 


(LONG DISTANCE PHONE, HAYMARKET 3766) 


LEE BROKERAGE COMPANY 
(NOT INCORPORATED) 
657 W. RANDOLPH STREET, 
BROKERS IN 


ALL KINDS OF CANNED FOODS 


Members National D. F. & Canned Goods Brokers Assn. 


Refer to—Any Wholesale Grocery House in Chicago ; Mid City Trust 
& Savings Bank, Chicago; Editor of The Trade, Baltimore. 


CHICAGO 


“WE PAVE THE WAY” 


We pave the way for 
the Packer to a broader, 
larger and better distri. 
bution of good quality 
Canned Foods. 


CHICAGO, ILLINOIS 


PICKRELL & CRAIG CO. Inc. 
... BROKERS... 


CANNED FOOD SPECIALISTS 


CANNED FOODS DEPT. 
J. L. Craig Paul Fishback 


Louisville, Ky. 


H. N. FITZGERALD 
CANNED GOODS BROKER 
Sweet Potatoes Tomatoes 


SUFFOLK = VA. 


Spinach 


HIGHEST AWARD WORLDS FAIR 


DISTRIBUTED BY : 
A. J. POSTON, 
Columbus, Ohio 


L. C. KISTLER, 
Kansas City, Mo. 


We want a sila in the Baltimore District for BANNERMAN’S PHENYLE DISINFECTANT 


DRY-POWDER NON-POISONOUS 


MANUFACTURED BY 


BANNERMAN CHEMICAL CO. 
SYRACUSE, NEW YORK 


Favorably Known to the Gnning 
| 


CANNED VEGETABLES 


Baltimore Sew York 
ASPARAGUS*— (California) 


White No. 2% 


White, Medium 


BEANSt— Refugee Size I Whole BIO: I 
2 


Cu 
Standard Green 


Stand. White Wax 


BEETS}{-Small, Whole 
Medium 


No, 2 Evergreen 


2 Maine Style Standard 


MIXED ones. No. 2—12 Kinds 


BLES FOR 


TOMATOES.t 
PEAS*-No. 1 Ex. J 
2 Early June Stand 

2 Ex. Stand. Early Junes 


2 Extra Sifted, 


BALTIMORE, NEW YORK AND CHICAGO CANNED FOOD MARKETS, 


Prices Given are for Wholesale Lots at Usual Terms, f. o. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


UP-TO-THE-MINUTE 
CANNED VEGETABLES—Continued. 
Chicago Baltimore New York 
Quality No. 3...... 60 65 
Standard 55 60 
240 | SPINACH}-Standard go go 
15 235 295 395 
SUCCOTASH{-Green Beans No, 2........ 85 go 
95 215 Dry Beans 80 82% 
95 2 20 Maine go 
8 1 90 airmail POTATOES}-Jersey No. 3....... 80 85 
75 2 00 Standard ‘* 3....... 7° 75 
30 2 35 
Southern ‘‘ 1o....... 2 50 275 
10 215 TOMATORSt Extra Stand. 
115 Standard 55 87% 
38 3636 Seconds 80 80 
40 37% “ Standard a 65 67% 
“ Fancy 3.25 3 60 
70 67% Standard 300 315 
72% 7° oi No, 2 Stand. Md. tak. Co. 60 67% 
25 I 75 3 80 87% 
95 “to, Maryland ‘‘ 285 315 
90 “ yo, Jersey 3 25 3 25 
ss és Fancy San. Cans Sinch....... I 15 1 20 
avert ge CANNED FRUITS 
I 25 I 30 go 
9° APRICOTS—Cala. Stand. I 55 
BLACKBERRIES§-Stand. No. 2......77%-80 8§ 
60 ‘ 
62% Standard “ 4 55 
52% Southern 600 600 
25 20 “ig “2 Ex. Preserved......1 30-1 40... 
30 I 25 os sé 2 Red Pitted = 
GOOSEBERRIES$-Stand. No. 2........... go 
450 4650 
PEACHES*-Cala. Stand. No. 2%,L.C. 170 1 80 
PEACHES t-Southern Stand. I 40 
Io I 05 No. 1 Ex. Sliced Yellow, .. 95 97% 
os I 00 és 2 Standard White........ I 00 I 02% 
2 Yellow I 05 I Io 
60 55 ** 3 Standards, White.......... ...... I 32% 
200 61 85 Yellow I 40 
25 225 Yellow....... I 75 


8s 
: White, Large ‘‘ 2%........ 2 30 3 60 
I 10° 
White, Small I 00 
Tips White, Square ........ 2 25 
Green, Square ‘‘ 1 ........ 2 0§ 1 05 
BAKED BEANS}-No. I, Plain................... 36 95 
“ as 48 
“ “ 3 60 
20 
9744 
“ “ “4 3 
ss 46 
ss 
os 2 50 
“s Med. 2 Io 
‘© Red Kidney, Stand. No. 2................ 60 175 
CORN{— 
a Stand.......... 57% 
vad 2 Shoepeg 4 50 
Ire 
I 40 
5 95 
4 2 40 
Extra Sifted I 60 
« 9 Extra Fine I 80 
Barly June Seconds............... I 10 85 
“ 2 Ex. Stand. Marrowfats............ 85 
ss Extra Sifted.......... ...... 
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CANNED FOOD MARKETS—Continued. 


Baltimore WewYork Chicago 


PEACHES|{-No. 3 Selected, Yellow......... 
3 Seconds, White............ I Io 
3 Pies, Unpeeled............ 80 85 85 
I 25 I 30 I 30 
275 2 85 2 50 
4 25 4 25 3 50 

PEARS{-No. 2 Seconds in Water.............. 5° "ee 

” Bx. in Syrup. 65 67% 9s 
3 Seconds in Water.............. 
3 Standards in Water............ 75 85 

vINE- Bahamg Extra No. 1 80 I 75 

APPLE* Grated ”’ Besse OO I 70 I 60 
te I 40 
Hawaii Sliced Extra 2%..... 245 2§0 235 
ed 215 2 10 
” 1 80 1 85 
” ” Grated Extra 2 1 65 
Ka I 80 I 60 
Shredded Syrup 10 650 650 
” Crushed Water 10. 460 490 
Eastern Pie Water 95 

RASPBERRIES§—Black Water No.2 .... 85 87% 90 
Red 87% 1 05 
Black Syrup 2 I 20 I 25 
5 75 6 25 

STRAW- Ex. Stan. Syrup No. Divciss I 10 I Io I 05 

BERRIES§— Preserved 30 I 40 I 45 

Extra Preserved I 40 I 45 I 70 
Standard go 92% go 
Extra Preserved 85-90... 95 
i Preserved wooo 80 go go 
Standard Water ”’ Io...... 5 00 5 25 5.50 
CANNED FISH. 
HERRING ROE*-Stan. NO. I 00 
OVSTERS§-Stan. 5 0z. Nor 80 80 
40z, 724% 75 
I 55 I 60 
” ” 8 oz, ” I 40 I 40 
12 oz, ” 
SALMON—Sockeye 2 25 
” 147% 1 45 
Red Alaska I 45 I 65 
” Cohoe Tall I 40 
” ” Flat I 60 
11% 
” 245 2 40 
” flata, 137% 1 40 
Medium Red, 112% I 40 
SHRIMP}{-Wet or Dry ‘No. I 70 2 00 1 85 
Wek OF 85 Ito 100 


(Baltimore Shrimp prices f.o b. Mississippi.) 


(2) carat och wat 2 Meehan & Co., Brokers 


(§) “ “ “ “ “ 
“ “ “ “ “ 


Wew York and Chicago prices Corrected by Special 


T. G. Cranwell & Ce., Brokers 
C. Shriner & Brokers 
H. Tayler & Son, Brocers 


Correspondence. 


REGULAR AND SANITARY CANS 


F. O. B, SHIPPING POINT. 
Season 1913. Prices in effect January 1. Car load lots only. 


Regular, or Cap Hole Cans. 


The American Can Company, Boyle Can Company, Continental 
Can Company, Johnson-Morse Can Company, Southern Can Com- 
pany, quote the following prices for Cap Hole Cans:— 


pa February March After 

Size Opening { Net Cash on Delivery March 

I 1% in. $9.00 $ 9.15 $ 9.30 $ 9.50 

2 1% in. 12.00 12.25 12.50 12.75 

2% 21-16in. 15.75 16.05 16.35 16.75 

3 21-16in, 16.25 16.55 16.85 17.25 

3Jersey 21-t6in. £7.25 17.55 17.85 18.25 

Io 112-lbs. 2 1-16in. 42.00 42.60 43.20 44.00 


Solder Hemmed Caps, per thousand, 1% inch, $t.10; 21-16 inch, 
$1.60; 2% inch, $1.85; 2 7-16 inch, $2.00. 


OYSTER CANS Per M 
3 ounce 2-11-16 inch diameter 2-% inch high £ 8.50 
2-11-16 3-% 8.75 
6 3-% 3-5-16 aS II.00 
3-% 3-15-16 11.25 


Sanitary, or Open Top Cans. 

The American Can Company, Boyle Can Company, Continental 
Can Company, Johnson Morse Can Company, Sanitary Can Com- 
pany, Southern Can Company, quote the following prices for 
Sanitary or Open Top Cans:— 


Size { January February March After 
Net Cash on Delivery March 
$10.50 $10.65 $10.80 $11.00 
14.25 14.50 14.75 15.00 
18.50 18.80 19.10 19.50 
“ 3 4% inch 19.00 19.30 19.60 20.00 
a = 19.50 19.80 20.10 20.50 
21.50 21,80 22.10 22.50 
‘© to 112-lbs. 43.00 43.60 44.20 45.00 
OFFICIAL STANDARD SIZES OF CANS. 
aND Cap CANS DIAMETER. HEIGHT. 
No. 4-9-16 
No. 4 
No. 4-% 
No. 5 
No. 5-4" 
No. 
No 4 
No. 4-9-16 
No. 4-% 
No. 
No. 5 
No. 
No. 7 
CANNERS’ METALS. 
5 torotons 1to,4tons 
PIG TIN—Straits 45 87 
PIG LRAD—Omahe or Federal 4 35 
%x% 8x10 
4 and Bar......... 26 25 23 
Wire Coil............... 26 25 23 
as Wire Segments...... 26 25 23 
TIN PLATES. F. O. B. MILL 
14x20, 107 Ibs. Base Bessemer Steel.............ssssseesseererseee 3 75 
14x20, 100 lbs. ‘‘ Bessemer 3 60 
14x20, 95 Ibs. ‘* Bessemer 355 
14X20, Ibs. ‘ Bessemer Steel ....... 3 50 


a 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. 


your opportunity your time is lost, together with money. Rates upon ‘application. 


If you fail to see and accept 


Machinery For Sale. 


Factories For Sale. 


For Sale-—One Colbert Rotary Tomato Filler, in A 
No. 1 condition, used in packing about 1,000 cases. 

Also one Harris Hoist, in No. 1 condition, with 70 ft. 
of iron track. 

Ten 40”x72” opened top kettles with 40 crates to 
match, as good as new. 

40 Double-whezled trolleys with track, 4 switches, 
2 right and 2 left. 

If you want good articles at low prices inquire imme- 
diately. 

WINTERS & PROPHET CANNING CO., 

Mt. Morris, N. Y. 


For Sale.—Two second-hand Hawkins cappers; in 
good running order; newly equipped with universal 
wipers and aciders last season; run last season up to 
65 cans per minute with good results. Also one Climax 
Gas Machiné in perfect condition. 

Central Lake Canning Co., 
Central Lake, Mich. 


For Sale.—A tomato factory in good condition, with 
all necessary equipments for packing 20,000 cans per day. 
Cheap freight by water, load direct on steamer at factory ; 
good tomato section. A summer hotel nearby. Privi- 
leged to buy both. 


Apply E. C. R., care The Canning Trade. 


For Sale.—A first-class sanitary equipped Canning 
and Catsup Factory in South Jersey; has unlimited ca- 
pacity and ready for operation; beautiful surroundings, 
seven (7) acres of land and a fifty (50) acre pond with a 
45 H. P. turbine supplying power to run machinery. 
Can ship by rail or water, and is in the midst of a large 
farming district where all kinds of vegetables and fruit 
are grown. It is about 20 miles from the most popular 
seashore resorts. Reason for selling is owner’s health is 
failing. For further particulars inquire, VENDOR, 230 
Mint Arcade, Philadelphia, Pa. 


Machinery Wanted. 


For Sale-—One Hawkins No. 2 Capper; in good or- 
der, with wiper and ten feet of extra chain. Also one 
Merrill-Soule Corn Cooker. Answer “S. V. E.,” 


care The Canning Trade. 
A. 


For Sale—New and rebuilt machinery. 
ROBINS & CO., Baltimore, Md. 


For Sale—Machinery Overhauled, Rebuilt—Rare 
Bargains for Quick Sale—3 Hemingway 40x72 Retorts; 
Hawkins, Ayars, Power and Cox Hand Power Cappers; 
all style Corn Cookers; Tomato Fillers; Boilers, En- 
gines; M. & S. Silkers; Harris Hoist; Morral and Model 
M. A. Corn Cutters; Baker Double Dump, Remington 
Scalders; Double Seamers; Dynamos and Switchboards ; 
Sprague and Hawkins Exhausters; Kraut Cutters; Mon- 
itor, Eureka and Rotary Pea Graders; Pea Fillers; Corn 
Mixers; Copper Jacketed Kettles; Blowers; Carburet- 
ors; Thermometers; Wagon and Dormant Scales, and 
about everything used in a canning factory. Let me 
have your inquiries and see if I cannot save you some 
money, considering quality of machines, Every ma- 
chine sold under guarantee, HUGH ROSS, Woodbine, 

_Pa. Telegraph office, York, Pa. 

For Sale.—One King Tomato Filler, made by Ayars 
Machine Co., Salem, N. J., used only one season. One 
Cox Scalder, built by Cox Bros., Bridgeton, N. J., in ex- 
cellent condition. Both machines can be seen near Mill- 
ville, N. J. Address Box 22, care The Canning Trade. 


For Sale.—Hawkins Capper and Auto Tipper; 1 Mer- 
rill-Soule Corn Cooker; 1 Model “M” Corn Cutter; 1 
3ucklin Pea Filler; 1 Merrell-Soule Corn Mixer; 1 Per- 
fection Power Crane. 
first-class condition. 
Hanover, Pa. 


The above machines are all in 
D: E. WINEBRENNER CO., 


Wanted.—2 Hawkins Universal Type Cappers. 
State number and size steels accompanying same, with 
guaranteed condition and best price by first letter for 
— action. SECOND FACTORY, care “The Canning 

rade. 


Factories Wanted. 


Wanted.—Parties interested in a kraut factory loca- 
tion. We raise the cabbage. Inducements offered. D. C. 
COOLIDGE, Downing, Wis. 


Canning Factories Wanted.—In several communi- 
ties in the Southeast on the lines of the Southern Rail- 
way, the people want to establish canning factories to 
meet opportunities offered. In nearly every case local 
capital is ready to go into the enterprise. Practical can- 
ning men, who will invest a small amount, are wanted 
to organize and manage the plants. 

Interested parties should tell of their experience and 
what they are willing to do. 

M. V. RICHARDS, Land and Industrial Agent, 


Southern Railway, Room 302, Washington, D. C. 
Seeds Wanted. 


Wanted.—To buy low grades of Squash Seeds and 
Pumpkin Seeds for medicinal purposes. 


I. L. RADWANER, 171 Broadway, New York City. 


Miscellaneous 


Wanted.—Your name and address, if you are cap- 
ping by hand or have an unsatisfactory machine. Free 
booklet tells small packers how to cap cans at least cost. 
Address A. S. WISE, Govans, Md. 
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What Some Users Say: 


‘‘We run for weeks and did not lose a can.’’ 

‘*No need for poor cans unless you want them.’’ 

‘‘We have the seamer running fine, have not lost a can in two 
weeks.’’ 

‘*We run hundreds of cases and not a can lost.’’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being filled. 

The operator places the filled can, with the cover in position, on 
the conveyor on the left as shown. The can is taken under a header, 
where the cover is pressed into position and fastened there; it is then 
taken into a dial which moves it around into the seaming head, where 
the can stands still during the seaming operation. 

These machines are regularly built fer one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. Why Not Use Them. 
The Improved Lock and Lap Side Seam for Open Top Double 


Seam cans was ORIGINATED, DEVELOPED AND PATENTED 
by us. 


L. & J. A. STEWARD, Rutland, Vt. 


THE CAN 
STANDS STILL 


Patents Pending 
“STEWARD” DOUBLE SEAMER. No. 6 
With Automatic Feed For Round Cans 

We are the sole owners of this patent. 

All persons are warned against infringing this 
atent by making or using sanitary cans with 
ock and lap side seam. 


Install the 2oth Century Gas Apparatus 
in your factory this year. 


It will save you time, trouble and expense. 
Important features to consider:— 

Makes uniform gas and intense heat. 
Carburettor can’t flood. 


IS ABSOLUTELY AUTOMATIC 


Will work as well on one fire pot as on 
an entire line of capping machinery. 


Furnished on trial. 


Why hesitate, order now, before the rush 
is on. 


No factory too small. 


a 
No factory too large for us to equip. 


THE C. M. KEMP MFG. COMPANY 


No. 405 EAST OLIVER STREET, BALTIMORE, MD. 
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LATEST IMPROVED CAN END SOLDERING MACHINE USING WIRE SOLDER. 


PATENT TO BE APPLIED FOR 


The above cut illustrates the latest improved can end soldering machine, using wire solder, the most 
economical solder user on the market. 

The machine has a capacity of 80.000 perfect soldered cans per day of ten hours. Simple and durable in 
construction, and easy to operate. 

The machine is continuous, with six wire feeds, and so constructed that when not in use, can be thrown out 
of contact of the flame by a lever, the solder tubes are set far enough apart to distribute the solder evenly 
around the can, this insures a perfectly soldered can, using the least amount of solder possible. 


SOLD ONLY BY STEVENSON & CO., 
601-7 S. Caroline St., = = = = Baltimore, Md. 


— 


SHOWING HOW THE WORK IS DONE 


The above illustration is taken from one of these The lacquer is applied with a nice, smooth, even 
machines in operation in a Puget Sound salmon can- finish all over surface of can. 
nery. It is working on 1-lb. Talls Salmon and is putting Over 200 of these machines are now in use and it 
through about 58,000 CANS PER DAY often hours. carries the endorsement of some of the heaviest packers 
Note the ease and facility with which it handles in the United States. 
this work. Cans require only to be fed to machine and Write us for particulars and get a sample lacquered 
are Lacquered and Delivered all dried and ready for can. Get in line with this work. It is worth your atten- 
piling. tion. Outside lacquering is becoming popular. 


SEELY BROS. Sole Manufacturers Blaine, Wash., U.S.A. 


The Hughlett Can La ing Machine i i 
e Hughlett cquering Machine in Operation 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers .can use this 
column Free for securing either positions or hands. To all others 
the charge is $2.00 per inch, per insertion $5.00 monthly; cash 
with order, Where the address is care of THE TRADE, stamps 
should be sent to be used in forwarding answers, as the P. O. re- 
quires renewed postage on such, 

Advertisements will be carried for one month from date re- 
ceived, unless notified to the contrary at the end of one month. 
Advertisers should drop us a postal if the ad is wished continued. 

Orders for this column will not be acknowledged by letter but 
all advertisements will be inserted or discontinued, whichever the 
instructions may be. 


HELP WANTED. 


WANTED.—Man who thoroughly understands packing fancy 
corn; to equip plant and take entire charge of putting up the product 
of 100 acres. Must understand Burnham Cooker. Address, 


‘100 Acres’, care The Canning Trade. 


WaNTED —Forewoman for fruit canning factory in New York 
State. Must be competent, none others need apply. Address 
“ROTH’’, care The Canning Trade. 


WANTED.—Man who thoroughly understands the manufacture of 
High Grade Tomato Catsup without a preservative. Must be strictly 
sober and a steady worker, capable of handling help. Permanent 
position with good salary for the right man. Address ‘‘F. C. 0.” 
care The Canning Trade. 


WANTED.—A man as Superintendent of Pea canning factory in 
Delaware. A No. 1 position to right party. 
Address, R. A. SINDALL, 2639 N. Calvert St., Baltimore, Md. 


WaANTED.—As assistant foreman in Can-making Shop of food 
manufacturing concern, man, young, experienced in the making of 
sanitary cans, especially in the double seaming operation. Must also 
have a knowledge of taking care of power presses and slitters. 
Steady position for the right man. Answer, giving full particulars 
and wages expected. Address Box 20, care The Canning Trade. 


WANTED —Manager or Assistant— good man or woman with 
capital to take part in a growing business on modern up to-date plan. 
System of factories. Excellent opportunity for the right party. 

Address, ‘‘B. L.”, Jasper & Grand, Decatur, II. 


SITUATIONS WANTED 


WANTED.—Canners who are in need of reliable Superintendents, 
processors or managers, to write to the Secretary of the Processor’s 
Association, care of The Canning Trade, and get a list of available 
men. Nocharge whatever made for list of names or information 
furnished. 


PosITION WANTED.—1 am open for a proposition with a reputable 
Label and Color Printing House, as Salesman or Manager fer branch 
office Am throughly experience with all branches of the business, 
both merchanically and commercially. Have been associated in the 
business over 18 years. Am desirous of making connection in a re- 
sponsible and trustworthy capacity. - Address LOUIS, care The 
Canning Trade. 


a 

WANTED Position.—As Manager or Superintendent Processor 
by a man used to handling a large plant with foreign and other help, ex- 
perienced in packing a high grade of canned goods, among them Peas, 
all kinds of Beans, including Wax, Green, Lima, Kidney and Baked, 
Corn, Succotash, Corn Cream, Beets, Kraut, Pumpkin, also a full line 
of other vegetables and fruits. Would be willing to invest some cap- 
itial to show good faith and obtain a working interest in the business 

Best of reference furnished, ready to start Ist of March. Address 
HUSTLER, care The Canning Trade. 


SITUATION WANTED.—For 1913 and longer. Experienced man 
wants position with good firm as superintendent. Tomatoes and 
Catsup a specialty. Can install and repair all kinds of machinery. 

Address, ‘‘N. J.’’, care The Canning Trade. 
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SITUATIONS WANTED—Continued. 


PosiTION WANTED.—As Superintendent-Processor for 1913, or 
longer, on peas, corn, tomatoes, tomatoes and okra, string-beans, 
apples, pumpkin, sweet potatoes, hominy, sauerkraut, pork and beans 
and red kidney beans. Experienced with all canning machinery; 
good machinist; married man; absolutely temperate; and can furnish 
the very best of references. Address, Harry C. Norton, Kirk, Ky. 


WANTED — Position by an experienced processor and superintend- 
ent; have had years of experience in all lines, including jams, jellies, 
condiments, catsup, baked beans etc. Might invest some captial 
under proper conditions, and would be able to take full charge of the 
manufacturing end of the business. Address CAPITAL, care The 
Canning Trade. 


WANTED PosiT1on.—As foreman in Pickle or Chili Sauce depart- 
ment or as cook. Working strictly under the Pure Food Laws. 
Honest, sober and steady worker, and am able to handle help. 
Strictly attend to business and can give best of references. Address 
COOK, care The Canning Trade. 


POSITION WANTED.—By a man that can build and equip can- 
ning factories, (the larger the better) and can handle them from the 
office down, or to manage a plant already built; can handle all kinds 
of Fruits, Vegetables, Catsups, Preserves, Jellies &c. Address, 
‘“‘“EXPERT”’ care The Canning Trade. 


WANTED PosITION.—By a practical canner of 25 years ex perience 
on all lines of fruits and vegetables, bar none; and can pack the goods 
right, and show profit on same. Am well acquainted with both lines, 
Sanitary and Soldering Machines, and have A No. 1 references from 
former employers. If in want of a canner, drop me a line and let’s 
get acquainted. Address ‘‘M. D. L.’’ care The Canning Trade. 


PosITION WANTED.—As Superintendent or Processor, have had 
10 years experience in canning tomatoes, sweet potatoes, peaches, 
pears, blackberries, also herring and herring roe. Am experienced 
with continental double seamer and all modern canning machinery. 
Will be open for position June 1st, 1913. Address 


W. M. BEAUCHAMP, Hyacinth, Va. 


PosItTION WANTED.—As Superintendent Processor on peas, corn, 
tomatoes, etc. Can install and repair machinery. Am sober and 
good mechanic. Address, Box 21, care The Canning Trade. 


WANTED —Position as machinist for 1913 or longer. experienced 
with all canning machinery handling peas, tomatoes, pulp, pumpkin, 
peaches, apples, blackberries, Maine style corn, etc. Can install and 
make repairs. Ten years experience. Married. Address, 

“J. M. D’’, care The Canning Trade. 


IF YOU WANT 


A New Formula 


Special Information 
Factory Advice 

Process Times and Data 
The Services of an Expert 


Consult 


W. L. HINCHMAN 
1 W. Main Street 


HADDONFIELD - 
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“CLIPPER” PEA MACHINERY 


Pea Cleaners; many sizes and styles 


Roller Bearing ‘‘Giant’’ Viner Feeders 


Perfect Can Marker 
Will identify every can you pack 


Markers for Sanitary Cans 


Wide, Endless Belt Picking Tables 
The Miller Pea Drill 
Ventilated Hopper Trucks 
Individual Pickers 
Sample Graders, etc., etc 


ae FERRELL & CO., Saginaw, Michigan. 
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THE Canning TRADE 


HUSKS WITH ABSOLUTE PRECISION 


IT CLEANS ITSELF 


Automatically forces all ears off the rolls---No Clogging 


The “PEERLESS” is not sold on the fact that it Husks only; MORE than this is 
needed---IT RUNS FREE AND EASY---IS ALWAYS READY TO WORK---NEEDS 
BUT SLIGHT MECHANICAL ADJUSTMENT and REMOVES 


HUSKS 


MODEL ‘F? “PEERLESS” HUSKER 


Mitrorp, ILu., September 26, 1912. 

GENTLEMEN—We installed twenty (20) of 
your Model ‘F’ machines this season and have 
been using same with entire satisfaction. They 
have given us very good service and we have 
found the corn sent through these machines 3 
cleaner from silks than corn husked by hand. 
You are at liberty to refer any prospective cus. 
tomers to us at any time, 

Yours very truly, 

MILFORD CANNING CO. 


YOU NEED THEM—Write us Today for Price and Booklet 


PEERLESS HUSKER COMPANY 


78 Terrace, BUFFALO, N. Y-. 
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ENAMEL LINED PACKERS’ CANS 
SOLDERED AND SANITARY 
ALL SIZES 


CONTINENTAL AUTOMATIC DOUBLE SEAMER 


Machine Floor Space, 4 feet 
8 inches by 5 feet 10% inches. 


THE} CANS STAND STILL 


A. 


FOR CLOSING SANITARY CANS 


CONTINENTAL CAN CO., Inc. 


SYRACUSE BALTIMORE CHICAGO CANONSBORG 
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